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Education  is  very  much  in  the  air 
at  the  moment;  the  Pharmaceutical 
Society's  working  party  on 
pharmaceutical  education  and 
training  has  just  embarked  on  the  second  stage  of 
its  remit  —  postgraduate  education  —  and  the 
consultation  period  for  its  first  stage  report  is 
almost  over. 

But  it  is  early  days  and  although  changes  are 
sure  to  take  place,  we  first  have  to  convince  the 
Departments  of  Health  and  Education  that  any 
modifications  of  postgraduate  and 
undergraduate  teaching  are  in  the  public 
interest,  as  deputy  secretary  of  the 
Pharmaceutical  Society  Mr  Raymond  Dickinson 
told  delegates  at  the  Welsh  Conference  last 
weekend. 

The  conference  considered  many  aspects  of 
education  —  not  least  that  of  a  compulsory 
vocational  year  in  hospital  or  community 
pharmacy  before  being  allowed  to  take  sole 
charge  of  either,  or  to  do  locums.  Some  feel  that 
the  constraints  may  be  too  harsh  with 
pharmacists  being  locked  into  one  branch  of  the 
profession  leaving  them  pray  to  paymasters  who 
could  depress  wages  knowing  there  was  no 
escape  for  their  victims.  But  few  doubt  that  a 
four-year  undergraduate  course  is  needed. 

The  new  buzz  word  is  CE  (continuing 
education).  And  no  professional  can  doubt  that  it 


COMMENT 


has  to  become  part  of  his  or  her  vocabulary. 
There  are  already  attempts  to  do  this  — 
fragmented  though  they  may  be.  Dr  Norman 
Westwood,  at  Leicester  Polytechnic,  is  about  to 
add  another  weapon  to  his  armoury  to  cut  into 
the  "silent  majority"  who  avoid  CE. 

The  Welsh  may  be  further  ahead  than  others 
with  their  committee  for  postgraduate 
pharmaceutical  education  which  has  direct 
access  to  the  Secretary  of  State  for  Wales.  What 
might  be  lacking  is  some  form  of  national  co- 
ordination. To  some  extent  leadership  has  been 
provided  by  the  College  of  Pharmacy  Practice 
syllabus  for  its  membership  exam.  Indeed  many 
postgraduate  programmes  use  it  as  a  base  for 
their  own  courses.  The  Pharmaceutical  Society's 
hospital  pharmacists  group  have  recently 
devised  such  a  programme.  However,  the  CPP 
seems  keen  to  become  autonomous  and  it  may  be 
that  the  Society  itself  is  the  logical  place  for  a 
postgraduate  education  department  to  co- 
ordinate and  give  a  lead  in  CE. 

And  leadership  is  the  key  word.  Mr  John 
Harris,  director  of  studies  at  Bath  University, 
stressed  at  the  Welsh  Conference  that  young 
pharmacists  want  to  contribute  and  they  want  to 
learn  but  they  need  he  personal 
leadership  from  those  more 
established  in  pharmacy  so  that  they 
and  their  profession  can  go  on. 
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No  separate  contracts 
for  twin  pharmacy 


Mike  Reynolds,  the  owner  of  the 
two-in-one  pharmacy  at  Highcliffe. 
Bournemouth  is  considering  legal 
proceedings  against  Dorset  Family 
Practitioner  Committee  following 
its  refusal  to  grant  separate 
dispensing  contracts. 

He  has  divided  his  property  at  282 
Lymmgton  Road  mto  two  different 
dispensaries  connected  by  an  internal 
door  but  with  distinct  entrances.  No  282  is 
entered  from  the  main  road  and  the  new 
no  282B  from  the  car  park  at  the  rear  of  the 
building.  The  new  premises  have  been 
approved  by  the  Department  of  Health  and 
have  been  registered  with  the 
Pharmaceutical  Society. 

Mr  Reynolds  had  hoped  to  recover  fees 
lost  because  local  GPs  are  prescribing  for 
longer  periods  through  the  higher  on-cost 
that  would  have  been  paid  if  the  available 
scripts  were  to  be  split  between  the  two 
pharmacies.  Current  losses  are  put  at  over 
£  1 , 000  a  month  based  on  a  loss  of  around 
1,200  scripts  through  60-day  prescribing. 
Based  on  an  average  script  value  of  £4  Mr 
Reynolds  says  he  loses  fees  of  47p  and  36p 
(supplementary)  a  script  plus  5p  in  other 
allowances. 

FPC  administrator  Mr  J.V.  Knighton 
has  told  Mr  Reynold's  solicitor  that 
because  the  two  pharmacies  are 
interconnected  at  two  points  (the  first 
pharmacy  also  has  access  to  the  storage 
area  of  the  second)  the  FPC  had 
concluded  ". .  .these  pharmacies  would  be 


carrying  on  business  together,  rather  than 
as  separate  entities  and  that  they  should 
therefore  be  regarded  as  as  single  place  of 
business." 

The  decision  is  based  on  clause  2A  of 
the  Drug  Tariff  which  says:  "Payment  for 
prescriptions  dispensed  at  each  place  of 
business. .  .shall  consist  of  (1)  (a)The  total 
of  prices. .  .(b)A  discount. .  .(c)An  on-cost 
allowance..."  The  net  effect  of  treating  the 
pharmacies  as  one  "place  of  business"  is 
that  total  remuneration  for  a  given  volume 
of  prescriptions  will  be  substantially  less 
than  if  that  same  volume  were  split 
between  two  "places  of  business",  Mr 
Knighton  says. 

Mr  Reynolds  has  been  told  that,  if  he 
wishes,  the  company  of  Hardy-Reynolds  of 
282B  Lymington  Road  will  be  placed  on 
the  Pharmaceutical  List,  although 
remuneration  will  be  on  the  basis  that  the 
two  pharmacies  are  one  place  of  business. 
The  FPC  has  been  asked  to  confirm  this 
action  in  writing. 

Mr  Reynolds  is  hopeful  that  discussions 
will  then  folldw  between  the  FPC  and 
himself  as  to  how  "M.  Reynolds"  will  be 
remunerated  for  his  dispensing  contract  at 
282NLymington  Road  and  how  "Hardy- 
ReyAolds  Ltd,"  the  corporate  body  of 
which  he  is  superintendent  pharmacist  at 
282B  Lymington  Road,  will  be 
remunerated. 

Mr  Reynolds  says  he  will  pursue  his 
attempt  to  "right  this  gross  injustice  in  the 
remuneration  system"  as  far  as  the  House 
of  Lords  if  necessary. 


%Pill  scare  is 
no  barrier 

Despite  another  "pill  scare" 
recently,  a  move  back  to  barrier 
methods  of  contraception  has  not 
happened  on  anything  like  the 
scale  predicted  by  some  journalists, 
according  to  a  leader  comment  in 
last  week's  British  Medical  Journal. 

Kaye  Wellmgs  and  Angela  Mills  of  the 
Family  Planning  Association  admit  in  their 
report  that  the  use  of  the  sheath  is 
notoriously  difficult  to  calculate  but  say 
that  survey  data  suggests  some  two  million 
couples  use  this  as  their  main  method  and 
a  little  over  a  quarter  of  a  million  rely  on 
the  diaphram. 


Following  Lancet  reports  last  year 
suggesting  links  between  the  pill  and 
cancer  GP  prescriptions  for  oral 
contraceptives  were  down  by  20  per  cent, 
according  to  unofficial  figures. 

Since  1979  the  use  of  intrauterine 
devices  has  declined  following  reports 
linking  pelvic  infection  with  this  method. 

Apparently  women  do  not  wa-nt  to 
continue  with  oral  contraceptives  nor  do 
they  want  to  give  up  the  security  of  a 
highly  effective  method. 

The  FPA  report  concludes  the 
principle  of  informed  choice  for  the 
layman  is  perhaps  more  appropriate  for 
birth  control  than  any  other  means  of 
preventative  health  care.  And  the  panic 
measures  induced  by  the  media  treatment 
of  stories  reporting  adverse  affects  might 
be  avoided  by  more  balanced  reporting  of 
all  the  important  research  on  the  subject. 


Coggleshall  for 
Ombudsman 

Mr  Stuart  Castle,  the  pharmacist 
who  recently  had  his  application  to 
the  Rural  Dispensing  Committee  to 
open  a  pharmacy  in  Coggeshall 
refused  after  appeal,  is  to  take  the 
matter  to  the  Ombudsman. 

"I  am  going  to  make  an  official 
complaint  over  the  way  the  thing  has  been 
handled  because  I  feel  there  is  a  definite 
bias  against  the  applicant,"  he  said  this 
week. 

A  reply  has  been  received  to  the 
application  via  the  Family  Practitioner 
Committee,  Mr  Castle  says.  The  appeal,  if 
lodged,  goes  directly  to  the  Secretary  of 
State.  Only  then  are  the  reasons  the 
application  has  been  refused  made 
available  to  the  applicant,  he  says. 

"You  are  in  a  cut-off  situation"  he  says, 
and  have  to  base  your  appeal  on  surmise. 
"You  are  making  your  appeal  on  a 
nebulous  thing  —  all  you  have  received  is 
a  letter  from  the  FPC." 

Mr  Castle  has  already  sent  his  file  of 
correspondence  relating  to  the  case  to  the 
Ombudsman.  He  is  also  making  a 
complaint  over  the  running  of  the 
Secretary  of  State's  office  through  his  MP, 
Mr  Tony  Newton. 

Mr  Newton  has  already  written  to  the 
Minister  questioning  various  aspects  of  the 
case,  Mr  Castle  says.  "I  am  in  the  process 
of  presenting  him  with  correspondence 
arising  from  the  case,  including  comments 
in  the  Press." 


Grocers  and  OTCs 

The  grocery  trade's  interest  in  the 
home  medicines  market  is  revealed 
in  a  supplement  to  the  September 
issue  of  Independent  Grocer. 

Although  the  article  —  "Home 
Medicines,  an  opportunity"  —  does  warn 
of  the  laws  applying  to  GSL  and  Pharmacy 
products,  it  goes  on  to  say:  "Even 
legislation  about  home  medicines  makes 
the  self-medication  market  a  healthy  one 
for  retailers.  The  profit  margins  on 
medicines  are  higher  than  those  on  coffee, 
biscuits  and  sugar  confectionery." 

A  modest  stock  investment  can  supply 
most  customers  needs,  it  suggests,  and 
urges  grocers  to  take  advantage  of  the 
wholesalers'  special  offers. 

The  magazine  also  has  an  "A-Z  of  home 
medicines"  listing  in  therapeutic 
categories  the  range  of  GSL  medicines 
available  and  their  manufacturers. 
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Pharmacy  no  14 
in  Safeway's 
profit  formula 

Safeway  this  week  opened  their 
fourteenth  pharmacy  at  their  new 
23,500  sq  ft  superstore  at 
Canterbury. 

Pharmacy  related  sales  have  enhanced  the 
gross  profits  of  the  Safeway.stores  that 
contain  a  pharmacy,  says  superintendent 
David  Horbury,  and  so  further  openings 
linked  to  the  company's  new  store  policy 
are  planned.  The  criteria  are  that  the  store 
has  to  be  big  enough  and  that  the 
dispensing  of  prescriptions  has  to  be 
viable. 

Safeway  plan  to  open  three  more  in- 
store  pharmacies  this  year  at  Eastbourne, 
Streatham  and  Upper  Norwood  and  others 
next  year,  including  one  at  Maidstone,  a 
supermarket  that  will  test  electronic  POS 
systems  for  the  company. 

The  pharmacy  is  sited  on  the  right- 
hand  side  of  the  first  aisle  facing  the  store 
entrance.  Leading  to  it  on  the  left  is  a  27m 
run  of  units  which  begins  with  throat 
lozenges,  vitamins,  foods  and  dietary  aids 
and  continues  through  baby  foods, 
babycare  and  personal  hygiene  to  first 
aid. 

On  a  12m  gondola  just  beyond  the 
pharmacy  are  toiletries,  paper  products, 
hosiery  and  footcare.  A  19m  run  of  units 
carrying  oral  hygiene,  bath  products,  and 
cosmetics  (Max  Factor,  Cover  Girl, 

Chemist  hit  in 
forgery  bungle 


A  comer  of  the  dispensary  overlooks  the 
medicines  counter  with  its  5m  run  of  units 




HI 
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A  view  of  the  'chemist'  sector  from  the 
entrance  of  the  Canterbury  Safeway.  The 
pharmacy  is  on  the  right,  out  of  sight 
beyond  the  prescription  sign 

Outdoor  Girl,  Vichy,  Yardley,  Cyclax  and 
Lentheric  Morny)  leads  back  to  the 
pharmacy  counter  with  5m  of  packed 
goods  and  medicines  behind  it.  Also 
available  are  numerous  high-class 
perfume  labels. 

David  Horbury  says  Safeway's 
merchandising  leaves  other  pharmacy 
multiples  far  behind.  And  he  also  reports  a 


police.  The  customer  told  the  pharmacist 
he  would  return  to  collect  the  item  at 
6.30pm. 

A  constable  arrived  at  6. 15pm,  and 
according  to  Mr  Mackenzie,  asked  him  to 
lock  the  door  when  the  customer  returned 
as  he  had  a  sprained  foot  and  would  not  be 
able  to  give  chase.  When  the  customer 
returned  at  6.30pm  Mr  Mackenzie  alerted 
the  constable  and  went  to  lock  the  door  of 
the  pharmacy. 

But  the  man  hit  him  with  a  bottle  and 
ran  out  of  the  shop.  The  policeman,  who 
had  been  hiding  in  the  dispensary,  failed 
to  catch  him. 

Mr  Mackenzie,  who  describes 
Peckham  as  a  "bad  area",  has  been 
attacked  twice  in  the  last  three  months. 
"The  police  have  said  that  they  are  grateful 
for  what  I  did,  but  I  am  beginning  to  think 
it  might  not  be  worth  it,"  he  said.  He  is  no 
longer  stocking  Controlled  Drugs. 

One  point  the  police  did  raise  with  him 
is  that  it  would  be  much  easier  for  them  to 
trace  forged  prescriptions  if  they  were 
printed  with  serial  numbers. 


change  in  the  attitude  of  cosmetics 
agencies  to  his  pharmacies,  from  negative 
to  positive. 

The  raised  dispensary  overlooks  the 
counter  and  is  equipped  with  Richardson 
disc  driven  labeller,  Kirby  Lester  tablet 
counter,  Oertling  digital  balance  and  Link 
ordering  system  (Macarthys  are  second 
wholesalers). 

Pharmacist  Miss  Barbara  Chatteris  has 
been  with  the  company  two  months  and 
before  that  was  a  resident  hospital 
pharmacist. 

She  has  some  experience  as  a  locum. 
Her  Safeway  training  has  included  spells 
in  a  Safeway  pharmacy,  in  the  non- 
pharmacy  departments,  at  head  office,  in 
the  main  warehouse,  and  a  period  on  a 
company  management  development 
course.  She  says  she  is  very  impressed 
with  both  the  company's  facilities  and  its 
ethical  approach  to  pharmacy. 

The  pharmacy  opens  at  9am  daily  — 
one  hour  after  the  rest  of  the  store  —  and 
till  8pm  Monday  to  Thursday,  9pm  Friday, 
and  6pm  Saturday. 

The  pharmacist  has  the  responsibility 
for  the  70m  of  units  carrying  'chemist' 
stock  surrounding  the  pharmacy. 

The  pharmacy  is  on  the  A2  to  Dover  in 
the  centre  of  the  town  with  two  three-  and 
four-doctor  practices  within  200  yards  and 
an  independent  pharmacy  in  the  vicinity. 
In  the  opposite  direction  nearer  the  town 
centre  are  branches  of  Savory  &  Moore 
and  Boots  the  Chemist  as  well  as  another 
independent  and  more  surgeries  beyond. 
Both  independents  concentrate  on 
prescriptions  and  medicines  and  do  not 
stock  toiletries  and  cosmetics. 

Union  calls  for 
Merrell  boycott 

The  General,  Municipal  Boilermakers  and 
Allied  Trade  Union  is  calling  for  a 
European  boycott  of  Merrell-Dow 
products,  makers  of  Debendox. 

GMBATU  —  who  say  their  870,000 
members  make  them  the  pharmaceutical 
industry's  biggest  union  —  are  to  make  the 
call  at  a  Copenhagen  meeting  of  the 
International  Chemical  Workers 
Federation,  a  body  representing  unions 
throughout  Western  Europe. 

The  resolution  had  not  been  debated  as 
C&D  went  to  Press. 


Unichem  wish  to  emphasise  that  the 
Unichem  Unibond  has  no  connection 
whatsoever  with  the  products  of  Unibond 
(Holdings)  pic,  used  for  adhesive  and 
related  applications  and  in  the 
construction  and  home  improvement 
industry. 


A  South  London  pharmacist 
received  a  serious  head  wound 
after  an  attempt  to  catch  a  drug 
offender  went  wrong.  The  police 
complaints  board  is  investigating 
the  affair. 

Gordon  Mackenzie,  of  Bentley's 
Chemist,  Peckham  High  Street,  needed 
five  stitches  after  a  man  attempting  to  get 
amphetamines  on  a  forged  prescription  hit 
him  over  the  head  with  a  bottle. 

Although  Mr  Mackenzie  had  alerted 
the  police  and  an  officer  was  in  the  shop, 
the  man  escaped.  Mr  Mackenzie  met  with 
the  complaints  board  to  express  his 
dissatisfaction  this  week. 

On  September  24  a  prescription  for 
Durophet  was  presented  at  the  shop. 
Suspecting  a  forgery  Mr  Mackenzie 
telephoned  the  doctor  and  then  called  the 
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FPCs  support 
pharmacists' 
oxygen  supply 

Overwhelming  support  for  the 
present  domiciliary  oxygen  service 
came  from  the  Society  of  Family 
Practitioner  Committees  last  week. 

Members  at  the  society's  annual 
meeting  in  Southport  voted  in  favour  of  a 
motion  from  Staffordshire  FPC  that:  "The 
patient's  interest  is  best  served  by 
continuing  the  present  arrangements  for 
the  distribution,  supply  and  maintenance 
of  domiciliary  oxygen  through  the  family 
practitioner  services."  There  were  no  votes 
against. 

A  motion  expressing  concern  about 
the  problems  arising  from  repeat 
prescribing,  particularly  in  the  elderly, 
was  carried  by  a  large  majority.  The 
proposer,  Kent  FPC,  asked  the  FPC 
society's  management  committee  to 
discuss  the  matter  with  the  General 
Medical  Services  Committee. 

A  motion  calling  for  the  Department  of 
Health  to  reguire  all  dispensed  medicines 
to  be  labelled  with  warnings  if  they  were 
likely  to  impair  physical  or  mental  ability 
was  amended  to  support  the 
Pharmaceutical  Society's  policy  which 
already  reguired  such  medicines  to  be 
labelled  in  that  way.  The  amended  motion 
was  carried. 

Dorset  proposed  FPCs  should  be  able 
to  purchase  vaccines  in  bulk  for  supply  to 
GPs  but  the  motion  was  heavily  defeated 
after  speakers  expressed  the  view  that 
vaccines  should  be  supplied  by 
pharmacists. 

Other  motions  carried  included:  That 
deputy  lay  members  be  appointed  to  chair 
meetings  of  the  Rural  Dispensing 
Committee,  if  necessary  to  ease  delays  in 
hearing  appeals;  and  that  the  Minister 
should  consult  with  interested  parties  to 

"Medicines  with 
care'  campaign  s 
sad  highlight 

A  "Medicines  with  care"  campaign 
run  by  Macclesfield  pharmacists 
was  highlighted  after  13  local 
children  were  taken  to  hospital  with 
skin  and  mouth  burns  from 
handling  caustic  soda  pellets  found 
on  a  rubbish  tip. 

Many  of  the  children  concerned  came 


agree  a  normal  retirement  age  for  GPs.  An 
amendment  preventing  doctors  from 
practising  after  that  age  was  defeated. 

In  its  annual  report,  the  society's 
management  committee  had  expressed 
concern  about  parallel  importing,  saying 
that  changes  were  needed  to  ensure  that 
the  system  of  remunerating  pharmacists 
did  not  encourage  this  practice. 
Accepting  the  annual  report,  the  meeting 
asked  the  management  committee  for 
continued  surveillance  of  parallel 
importing  over  the  coming  year  and  to 
report  back  to  the  next  conference. 

Addressing  the  conference,  Mr  David 
Coleman,  deputy  chairman, 
Pharmaceutical  Services  Negotiating 
Committee,  welcomed  the  FPCs'  support 
for  pharmacists'  continued  involvement  in 
oxygen  supply.  He  pointed  out  that 
patients  receiving  oxygen  treatment  were 
often  confused,  elderly  people  taking 
other  medication  who  needed  the 
pharmacist's  advice. 

Referring  to  the  "Pharmacists  Charter", 
Mr  Coleman  assured  the  medical 
profession  and  others  present  that  the  aim 
was  to  complement  but  not  compete  with 
other  professions.  It  was  time  to  look  at  the 
problems  of  repeat  prescriptions,  the 
elderly  and  ostomy  patients,  he  said. 
Pharmacists  had  a  great  contribution  to 
make  in  easing  access  of  these  groups  to 
the  NHS  and  in  counselling  for  health  as 
well  as  dispensing  for  illness.  Cash 
provisions  for  the  improvement  of  medical 
premises  had  led  to  doctors  improving 
their  service;  similar  provision  could  also 
help  the  of  pharmaceutical  services. 

On  the  Clothier  arrangements,  Mr 
Coleman  said  the  the  RDC  valued 
assistance  from  FPCs;  the  guality  of 
decisions  the  RDC  made  would  only  be  as 
good  as  the  evidence  on  which  they  were 
based.  He  believed  that  ultimately  the 
arrangements  would  be  in  the  best 
interests  of  both  pharmacists  and  doctors. 
There  had  been  much  mistrust  at  the  outset 
but  relations  between  the  two  professions 
in  rural  areas  were  improving. 


from  the  Ash  Grove  School  where  hours 
later  pharmacist  Mrs  Ann  Bithell  was 
warning  children  of  the  dangers  of 
medicines.  She  was  also  awarding  prizes 
in  a  poster  competition  linked  with  the 
campaign  (see  C&D  August  4,  p230). 

The  winning  poster  (right)  is  sponsored 
by  ICI  and  will  be  displayed  in  all 
pharmacies  in  the  area.  Copies  have  been 
sent  to  all  schools  and  libraries  for  display. 

The  second  stage  of  the  campaign  is 
the  collection  of  unwanted  medicines, 
taking  place  next  week.  At  the  same  time 
pharmacists  will  be  manning  a  health 
caravan  at  various  sites  in  the  district. 


Rurality  test  case 
in  Wales 

Gwynedd  Local  Pharmaceutical 
Committee  is  currently  appealing 
against  two  doctor  dispensing 
applications  —  one  of  the  cases  is 
seen  as  a  test  case  which  may 
establish  a  definition  of  rurality. 

The  Gwynedd  Family  Practitioner 
Committee's  dispensing  sub-committee 
has  decided  that  Trawsfynydd  and 
Llanffestiniog  are  rural  and  Gwynedd  LPC 
is  appealing  for  both  to  be  declared  urban, 
Mr  Robert  Gartside,  secretary  of  the  LPC, 
told  C&D. 

Doctors  have  applied  to  dispense  at 
Trawsfynydd  which  has  a  long-standing 
collection  and  delivery  service  run  from 
Dolgellau  about  1 1  miles  away.  The 
pharmacists  running  the  service  also 
applied  to  the  family  practitioner 
committee  for  a  part-time  pharmacy  in 
Trawsfynydd,  which  has  a  population  of 
about  980,  at  about  the  same  time  the 
doctor  applied  to  dispense.  If  the  town  is 
declared  rural  this  could  set  the  standard 
for  other  decisions  on  rurality  in  Wales,  Mr 
Gartside  said. 

The  second  doctor  dispensing 
application  was  for  Llanffestiniog,  which 
Mr  Gartside  argues  is  simply  a  suburb  of 
Blaenau-Ffestiniog.  Again  a  collection 
and  delivery  service  operates,  this  time 
from  Blaenau-Ffestiniog. 


Draft  common  names  for  pesticides 

(Draft  Addendum  to  BS  1831):  The 
following  draft  being  circulated  for 
preliminary  inguiry  with  a  view  to  its 
eventual  adoption  as  ISO  recommended 
common  names.  The  opportunity  is  being 
taken  to  ascertain  whether  they  would  be 
acceptable  also  as  British  Standard 
common  names.  Comments  should  be  sent 
to  Mr  M.I. Pater,  to  arrive  before  November 
30,  2  Park  Street,  London. 


Return  your  unwanted  medicines  to  the 
nearest  chemist  for  destruction. 
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■  TOPICAL  REFLECTIONS 

By  Xrayser 


DHSS  warnings 
on  PL  (PI)s 

The  Department  of  Health  has 
reminded  a  number  of  companies 
continuing  to  parallel  import  drugs 
of  the  requirement  to  hold  product 
licenses.  None  have  yet  been  issued 
by  the  Department. 

"There  has  been  a  lot  of  controversy 
about  firms  who  have  continued  to 
import,"  a  Department  spokesman  told 
C&D.  "The  DHSS  has  become  aware  that 
this  is  happening,  and  we  have  reminded 
them  of  the  need  to  hold  PL  (PI)s  if  they 
wish  to  continue  importing  drugs  into  this 
country." 

The  Association  of  Parallel  Importers 
has  gained  a  number  of  new  members 
since  its  proposal  to  act  as  an  umbrella 
importer  was  accepted  in  principle  by  the 
DHSS,  chairman  Stanley  Blum  told  C&D. 

The  API  has  also  been  advised  their 
Heathrow  warehouse  is  not  going  to  be 
large  enough  for  the  operation  planned, 
and  new  premises  are  being  sought  in  the 
South  East. 

~]  See  also  Letters,  p735  —  Editor. 


Drug  bill  still 
subject  to  cuts 

Further  efforts  to  curb 
overprescribing  by  doctors  were 
foreshadowed  by  Mr  Norman 
Fowler,  the  Social  Services 
Secretary,  at  the  Conservative 
Party's  conference  in  Brighton  last 
week. 

In  a  vigorous  defence  of  the 
Government's  policy  of  insisting  on  value 
for  money  and  eradicating  waste  he 
declared:  "Under  this  Government  the 
health  service  is  developing  not 
deteriorating.  That  is  a  thousand  miles 
away  from  the  picture  of  decay  and  cuts 
painted  by  our  opponents". 

Mr  Fowler  emphasised  there  could  be 
no  question  of  exempting  the  NHS  drug 
bill  from  the  search  for  savings  in 
expenditure.  "It  is  still  my  view  that  there  is 
too  much  unnecessary  prescribing,"  he 
said. 

He  re-affirmed  that  savings  resulting 
from  the  privatisation  of  ancillary  services 
would  be  channelled  into  patient  care  and 
promised:  "The  programme  of  competitive 
tendering  will  be  carried  through  so  that 
every  ancillary  service  in  every  health 
authority  is  put  under  the  test  of 
competition". 
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Cosmetics 


I  am  deterred  by  the  superb  cosmetic 
advertising  on  the  "box"  by  Boots.  So 
much  so  that  I  went  out  of  my  way  to  have  a 
look  at  the  presentation  in  store.  And  was 
impressed  again.  I  don't  want  you  to  run 
away  with  the  idea  that  I  am  so  easily 
influenced  I  immediately  sold  up  and 
bought  Boots  shares,  but  I  came  back  to 
my  place  and  looked  yet  again  at  what  I  am 
offering  my  customers. 

Having  said  last  week  that  I  felt  we  were 
competing  rather  better  with  direct  selling 
forces  than  before,  to  read  that  Boots  take  a 
lion's  share  of  sales,  folowed  by  Avon, 
leaves  me  wondering  if  I  am  right.  The  real 
question  is,  how  do  we  attract  more  people 
to  our  shops  to  buy  cosmetics?  Some 
companies  are  good,  giving  us  the  same 
type  of  "special  offer"  deals  which  Avon 
promote,  but  while  these  are  bought  by 
people  once  they  are  in  the  premises,  are 
they  extra  sales?  Being  known  as  stockists 
of  particular  ranges  may  in  itself  bring 
regular  business,  but  does  not  generate 
new  sales... unless  we  have  sufficient 
turnover  to  warrant  a  consultant  day,  with 
facials,  and  make-up  demonstrations.  In 
the  type  of  suburban  pharmacy  I  run,  I 
suspect  the  advertising  needed  to  get  it 
going  would  swallow  up  any  profit.  Has 
anyone  any  experience  of  the  return  on 
leaflet  drops?  Small  ads  in  the  local  rag 
are  now  too  expensive  and  too 
indiscriminate  to  be  of  much  value,  unless 
as  a  regular  feature. 

If  cosmetic  sales  are  to  be  generated  in 
pharmacies,  then  I  would  think  there 
might  be  a  good  case  for  firms  like  Yardley, 
Rimmel,  Max  Factor... yes  even  our  friends 
Revlon,  to  do  a  joint  programme  with  the 
NPA. 

If  independent  retail  pharmacies  took 
over  a  major  cosmetic  house,  (we  could 
easily  have  bought  Rimmel)  we  could 
generate  more  than  enough  revenue  to 
give  our  competitors  a  real  run  for  their 
cosmetic  money. 

Margins  

The  NPA  cannot  criticise  publicy  the 
inadequate  trade  margins  which  some 
firms  allow  us.  Apparently  it  contravenes 
clauses  of  the  Restrictive  Trade  Practices 
Act,  which  I  think  is  monstrous.  It  may, 
however,  all  depend  on  what  is  meant  by 
"criticise".  I  certainly  have  had  a  go  at 
some  of  the  firms  who  don't  think  our 
services  are  worth  paying  for. 

The  only  way  around  this  would 
appear  to  be  for  NPA  to  issue  a  list  of 
products  with  comparative  basic  margins 
(by  which  I  mean  prices  un-modified  by 


special  bonuses  which  are  usually 
intended  to  divert  sales  from  wholesalers 
to  the  manufacturer.  We  are  supposed  to 
be  grateful  for  the  extra  10  per  cent  which 
brings  the  price  into  line). 

I  hate  to  say  it,  but  a  good  deal  of  this 
short-changing  on  margins  is  directly  due 
to  our  own  slothfulness  in  not  asking  the 
rep  the  basic  margin,  before  even 
beginning  to  bargain.  The  trouble  is  we 
assume  it  will  be  alright.  I've  lost  count  of 
the  number  of  times,  surprised  reps  have 
told  me:  "You're  the  first  chemist  to  ask  me 
that!"  All  surprised  they  are,  and  terribly 
hurt  and  OH  so  embarrassed  when  I  check 
out  their  figures  on  my  calculator  and  find 
there  has  been  a  regrettable  mistake.  "Oh 
my  goodness!  We  meant  profit  on  cost,  not 
on  return!"  Crafty  devils.  We  can  afford  to 
do  without  them.  There  are  plenty  of 
alternative  products. .  .and  if  the  worst 
comes  to  the  worst  we  could  actually  make 
something  up  for  the  customer. 


Emulsion 

Who  said  oil  and  water  don't  mix?  A 
consensus  on  rational  location  of 
pharmacies  has  been  reached,  signed, 
and  forwarded  to  the  Department  of 
Health.  Agreed  between  the  Society,  the 
NPA,  PSNC,  the  Company  Chemists 
Association  and  the  Co-operative 
pharmacy  technical  panel  and  the  RPA. 
What  more  could  you  want?  Particularly 
when  the  Society  says  the  agreement  is  lA 
millstone."  —  Sorry,  misprint;  "milestone" 
is  the  word  they  used.  One  teeny,  weeny 
thing  worries  me.  On  what  exactly  have 
they  agreed  so  amicably?  On  such  a  vital 
thing  it  would  have  been  nice  to  know. 


What's  going  on? 

I  find  myself  deeply  puzzled  over  the 
Coggeshall  affair,  where  on  the  face  of  it, 
permission  to  convert  a  drugstore  into  a 
pharmacy  immediately  opposite  the  one 
existing  pharmacy  in  the  village  was 
correctly  refused.  When  you  couple  this  to 
the  number  of  scripts  dispensed  by  that 
business,  which  I  understand  to  be  about 
half  the  national  average,  making  it 
somewhere  about  1,300  a  month  there  can 
hardly  be  surprise  when  the  LPC  did  not 
support  the  application. 

And  yet  750  people,  out  of  the 
population  of  some  3,000,  were  willing  to 
sign  a  petition  within  a  space  of  only  eight 
working  days,  requesting  an  alternative 
pharmacy.  And  the  secretary  of  the  area 
community  health  council  felt  impelled  to 
go  out  and  conduct  a  straw  poll  on  market 
day  —  a  poll  which  he  says  found  strong 
support  for  an  alternative  pharmacy. 
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PRESCRIPTION  SPECIALITIES 


Expurhin 
paediatric 


Supplier  Galen  Ltd,  19  Lower  Seagoe 
Industrial  Estate,  Portadown,  Craigavon, 
co  Armagh,  N.  Ireland  BT63  5QD 
Description  Sugar-free  orange  linctus, 
each  5ml  containing  ephedrine 
hydrochloride  4mg,  chlorpheniramine 
maleate  lmg  and  menthol  l.lmg 
Indications  Relief  of  congestion  and 
hypersecretion  in  the  upper  respiratory 
tract 

Dosage  Children:  3  months  to  1  year  — 
2.5-5ml  twice  daily;  1  year  to  5  years  — 
5- 10ml  three  times  a  day,  and  6  years  to  12 
years  —  10- 15ml  three  times  daily 
Contraindications  warnings  etc 
Contraindicated  in  patients  hypersensitive 
to  active  ingredients,  heart  disease 
including  coronary  artery  disease, 
hypertension,  thyrotoxicosis  and  patients 
receiving  monomaine  oxidase  inhibitors 
or  within  14  days  of  stopping  such 


treatment.  Caution  in  patients  with 
peripheral  vascular  disease,  prostatic 
enlargement  or  glaucoma.  May  cause 
dowsiness.  May  be  potentiated  by  other 
centrally-acting  drugs 
Pharmaceutical  precautions  Store  below 
25°C  but  not  in  a  refrigerator 
Packs  100ml  bottles  (£0.78  trade)  2  litre 
bottle  (£12.25) 

Supply  restrictions  Pharmacy  only 
Issued  October  1984 


Cox  additions 

Dayovite  sachets  from  Cox 
Pharmaceuticals  are  now  available  in 
packs  of  7  (£0.57). 

The  company  has  also  introduced 
temazepam  capsules  lOmg  (4.39  list;  £3.51 
special  offer)  and  20mg  (50,  £3.37  list; 
£2.98  special  offer);  tamoxifen  citrate 
tablets  lOmg  (30,  £8.50  list;  £6.63  special 
offer;  250,  £67  list,  £52.26  special  offer) 
and  20mg  (30,  £13.30;  £10.37  pannier,  and 
flucloxacillin  capsules  250mg  (100,  £19.42 


list;  £13  special  offer)  and  500mg  (100, 
£38.84;  £26.25  special  offer).  All  prices 
trade.  Cox  Pharmaceuticals  Ltd ,  Whiddon 
Valley,  Barnstaple,  North  Devon  EX32 
8NS. 

Generic  Evans' 

Evans  Medical  have  added  generic 
tamoxifen  tablets  to  their  range,  presented 
in  strengths  of  lOmg  (30,  £7.68;  250, 
£60.06)  and  20mg  (30,  £12.49  all  special 
prices).  They  are  white,  engraved  and 
film-coated.  Evans  Medical  Ltd,  The  Old 
Post  House,  London  End,  Beaconslield, 
Bucks  HP92JH. 

New  strength  Chendol:  Chendol  is  now 
available  in  a  250mg  tablet  (50,  £18.50 
basic  NHS).  They  are  round,  orange,  film 
coated  tablets  embossed  on  one  side 
"Chendol"  and  on  the  reverse  "250".  Each 
contains  250mg  chenodeoxycholic  acid. 
CP  Pharmaceuticals  Ltd,  Red  Willow 
Road,  Wrexham  Industrial  Estate, 
Wrexham,  Clwyd  LL13  9PX. 


SPECIAL  TOILETRIES  &  HOUSEHOLD  OFFERS 
available  at  all  Bestway  Cash  &  Carry  depots 

21  OCTOBER  -  10  NOVEMBER  1984 


Kleenex  for  men 
PM6812s 


£5.69 


Daffodil  Toilet  Tissue 
18twin 

Andrex  Toilet  Rolls 
18twin 

Lemsip 

12  x5s 


£3.69 


£7.99 


£5.29 


Bisprin 

12  x  24s 


£5.19 


Solmin 

6x  16s 


E2.19 


Brylcream 

12std. 

Brylcream 
12med 


E4.49 


£6.39 


Vosene  Shampoo 
12  Ige 

Aquafresh 
2x  12twins 


£5.49 


£4.99 


Silvikrin  Hair  Spray 
12std 


£4.39 


Silvikrin  Hair  Spray 
!  12  Ige 


i  5.99 


V05  Shampoo 
6  x  125ml 


£1.65 


V05  Hair  Spray 
12  x  150ml 


£4  69 


Silkience  Shampoo 

12  x  250ml 


£7.29 


Silkience  Shampoo 
12  x  125ml 


£4.25 


Silkience  Hair  Spray 

12  x  180ml 


£6.89 


Silkience  Conditioner 
12  x  200ml 


£8.49 


Silkience  Conditioner 
12  x  100ml 


£5.95 


liWilupa  Junior  Food 
12  x  120g  &  12  x  150g 


£7.69 


Stick  on  Lilia 
24  x  10s  Reg 


£5.69 


Stick  on  Lilia 

24 x 10s  sup 


£6.49 


Tarnpax  Reg 
10s,  12s 


£3.75 


Tarnpax  Sup 

10s,  12s 


£3.99 


Bennies  I  iriginal/Spearmint 
12  x  24s 


£5.39 


I.L  Toilet  Soap 
12  bath 


£2.19 


Marigold  Gloves  Extra 

12s 

£4.89 

Andrews  Liver  Salt 

12x4oz 

£5.65 

Andrews  Liver  Salt 

12  x  8oz 

£4.85 

Signal  Toothpaste 

12  Farm 

£4.39 

Impulse 

6  x  75ml 

£3.89 

Timotei  Shampoo 

12  x  200ml 

£5.39 

Quosh 

12  x  739ml 

£4.69 

Horlicks 

12  x  200g 

£5.49 

Horlicks 

12x400g 

£9.49 

Tree  Top  Orange/Lemon 

12  x  700ml 

£4.29 

BIC  Razors 

8x5s 

£1.55 

Wrigley's  Chewing  Gum 

£1.33 

Pampers  Maxi 

18  x  12s 

£21.99 

Head  &  Shoulders 

12x1 50ml  +  25ml  extra  free 

£7.69 

Crest  Toothpaste 

12  x  125ml  +  20%  extra  free 

£5.99 

[LANDMARK! 


ABBEY  ROAD 
PARK  ROYAL 
LONDON  NW10 
Telephone 
01-453  1234 


1000  NORTH 
CIRCULAR  ROAD 
STAPLES  CORNER 
LONDON  NW2 
Telephone 
01-450  9866/7/8/9 


SOUTHALL 
BRENT  ROAD 
INTERNATIONAL 
TRADING  ESTATE 
Telephone 
01-843  9190 


HACKNEY 
260  CAMBRIDGE 
HEATH  ROAD 
LONDON  E2 
Telephone 
01-981  9190 


95  VICTORIA  ROAD 
LONDON  NW10 
Telephone 
01-961  2233 
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COUNTERPOINTS 


Pharmacy-only 
cuts  dressing 

A  pharmacy-only  dressing  for  larger  cuts 
and  grazes  called  Cushioncare  has  been 
launched  by  Smith  &  Nephew. 

'The  dressing  is  particularly  useful  on 
joints  such  as  elbows  and  knees, 
previously  only  dealt  with  by  less 
convenient  lint  and  bandages"  says  the 
company.  It  has  two  main  components, 
which  were  developed  initially  for  use  in 
hospitals  —  a  hypafix  backing  that  moves 
with  the  skin  and  a  non-stick  melolin  pad 
for  extra  cushion  protection. 

Cushioncare  will  be  available  in  two 
sizes,  6cm  x  8.3cm  and  12cm  x  8.25cm. 
Each  dressing  is  sterilised  and  wrapped  in 
a  paper/polyester  sachet.  A  carton  (£1.29) 
contains  three  of  each  size. 

Smith  &  Nephew  are  aiming 
Cushioncare  at  mothers  with  young 
children,  however  they  say  it  will  also 
appeal  to  adults  and  prove  an  "invaluable" 
addition  to  sporting  kit  bags  and  holiday 
holdalls. 

The  product  has  been  tried  and  tested 
in  the  medical  market  under  the 
Primapore  brand  name.  It  also  fared  well 
in  consumer  research,  says  the  company. 
"Both  mothers  and  non-mothers  received 
Cushioncare  positively  with  over  75  per 
cent  of  samplers  saying  they  would 
purchase". 

The  launch  will  be  supported  by  a 
Press  campaign  in  the  national  daily  and 
Sunday  newspapers  running  from  mid- 
February  for  four  weeks.  The  company 
believes  the  new  product  will  benefit  from 
the  spin-off  effect  of  Elastoplast's  £lm 
advertising  campaign  breaking  in  May 
1985.  They  say  Elastoplast  is  brand  leader 
of  the  £22. 5m  rsp  first  aid  dressings 
market.  Smith  &  Nephew  Consumer,  PO 
Box  81,  Hessle  Road,  Hull  HU3  2BN. 


Kodak  wines 


Kodak  are  giving  away  a  free  twin-pack  of 
French  wines  plus  a  complete  set  of  festive 
POS  material  with  each  order  of  their 
Christmas  stock  box.  One  stock  box  is 
allowed  per  outlet.  Kodak  Ltd,  Kodak 
House,  Station  Road,  Hemel  Hempstead, 
Herts. 
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Oral  offers  from 
Cooper  Health 

Cooper  Health  Products  are  featuring  a 
series  of  offers  on  their  range  of  Oral-B 
toothbrushes  and  Zendium  toothpaste. 

Oral-B  32  —  the  latest  addition  to  the 
range  —  is  retailing  at  an  introductory 
price  of  £0.69  until  the  end  of  January.  A 
15  per  cent  discount  is  offered  on  an  eight- 
dozen  pre-filled  merchandiser.  Double 
packs  containing  two  Oral-B  30s  or  40s 
toothbrushes  —  will  retail  at  £0.99  during 
December  and  January. 

Oral  B-Zendium  toothpaste  wiD  be 
selling  with  20  per  cent  extra  free  during 
November  and  December.  A  dental  care 
kit  comprising  a  dental  mirror,  two 
disclosing  tablets  and  a  plaque  score 
chart,  will  be  offered  free  with  50ml  packs 
of  Oral-B  Zendium  from  late  November  to 
the  end  of  the  December.  In  addition  the 
promotion  pack  will  have  a  lOp  off  next 
purchase  coupon.  Cooper  Health 
Products  Ltd,  Gatehouse  Road, 
Aylesbury,  Bucks  HP19  3ED. 


*Superbrat' 
stars  for  Bic 

Tennis  star  John  McEnroe  appears  in  a 
new  £200,000  Bic  razor  television 
commercial  to  be  screened  nationally  from 
October  29  to  November  18. 

The  commercial,  in  ten  and  30-second 
versions  is  aimed  at  the  younger  shaver, 
and  will  be  shown  in  London,  Tyne  Tees, 
HTV,  TVS,  Anglia,  TSW  and  Border 
areas.  "The  Bic  razor  holds  30  per  cent  of 
the  total  wet  shave  market  (AGB),  and 
remains  the  brand  leading  razor 
throughout  the  UK  in  volume  terms,"  says 
sales  director,  Terry  Thom.  Biro  Bic  Ltd, 
Whitby  Avenue,  Park  Royal,  London. 


Numark  offers 
for  November 


During  November,  Independent  Chemists 
Marketing  Ltd  are  offering  savings  on  a 
range  of  products. 

These  include  all-in-one  nappies 
toddler  size  30s,  cot  sheets  (customers 
buying  half  a  dozen  Terry  nappies  will 
receive  a  free  Nusoft  cot  sheet  rsp  £1 . 10  in 
the  pack),  One- Way  nappy  liners,  kitchen 
towels,  antiseptic,  triple  pack  sponge, 
washing-up  liquid,  floor  and  wall  cleaner, 
aluminium  foil,  Lotus  bubble  bath,  marble 


sponge,  all-in-one  nappies  toddler  size 
10s,  pine  disinfectant,  non-scratch  cream 
cleanser,  fabric  softener  and  conditioner, 
toilet  and  bath  sponges,  glucose  and 
Sunpure  honey  set  and  clear,  family 
tissues  75s,  Mansize  tissues  75s,  twin  pack 
toilet  tissues,  Pull-on  pants  large  and  extra 
large,  Rose  Hip  syrup,  concentrated 
orange  juice,  all  purpose  cloths,  nail 
polish  remover  100ml,  Sunpure 
blackcurrant  health  drink,  bleach  and 
baby  sponges. 

In  addition  to  member  bonuses 
available  on  all  the  above  products  there  is 
a  5  per  cent  bonus  on  tablet  cartons, 
medicated  pastilles  and  a  2Vz  per  cent 
bonus  on  NPA  and  Numark  bags 
including  a  free  flight  travel  bag  with 
every  15  member  packs,  excluding  carrier 
bags. 

The  competition  for  a  long  weekend  in 
Finland  continues  through  until  December 
31,  1984.  Entry  is  open  to  all  retail 
chemists  purchasing  a  minimum  of  one 
case  of  Regular  10s  and  20s  from  the  new 
extended  range  of  NuSoft  personal 
products.  Independent  Chemists 
Marketing  Ltd,  51  Boreham  Road, 
Warminster,  Wilts  BA12  9JU. 


"A  light,  non-greasy  blend  of  moisturising 
oils"  is  how  AIM  sales  and  Marketing 
describe  their  Lliane  hand  and  body  lotion 
to  be  launched  in  November.  Lliane 
(£1.69)  is  packaged  in  a  square  250ml  bot- 
tle which  comes  with  a  pump  dispenser. 
"Better-than-normal  trade  margins  and  ex- 
cellent introductory  deals  are  offered"  say 
AIM  Sales  and  Marketing  Ltd,  Foster 
House,  Maxwell  Road,  Boi  eh  am  wood, 
Herts  WD61JH 
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Dental  market 
shines  bright 


of  users  as  did  Colgate  Blue  Minty  Gel  and 
Aquafresh  3.  Sensodyne  was  used  by 
greater  numbers  of  older  people  while 
Gibbs  SR,  Ultrabrite  and  Close  Up  were 
used  mostly  by  middle-aged  adults. 

Dentists'  policy  to  keep  and  fill  teeth 
wherever  possible,  rather  than  extract, 
and  dental  health  improvements  have 
meant  that  the  number  of  denture  wearers 
is  declining,  says  the  report.  It  attributes 
the  recent  growth  to  an  increase  in 
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consumer  awareness  of  specialised 
denture  products. 

"Nevertheless  fewer  than  three- 
quarters  of  denture  wearers  use  a 
specialised  cleaning  agent". 

The  overall  market  for  denture 
products  was  worth  £30m  at  rsp  in  1983. 
Reckitt  &  Colman,  with  brand  shares  of  55 
and  15  per  cent  for  Steradent  and  Deep 
Clean,  were  the  major  force  in  the  denture 
cleaners  market,  while  Stafford  Miller's 
Super  Poli-grip  has  a  77  per  cent  brand 
share  in  the  denture  fixatives  market. 

Research  carried  out  by  BMRB  found 
that  use  of  denture  fixatives  is  at  a  very  low 
level  except  in  Scotland,  where  one  in 
twenty  people  interviewed  out  of  1,026, 
were  found  to  use  a  fixative.  Mintel  values 
the  dental  floss  market  at  £1 ,6m  rsp  in  1983 
in  comparison  to  £lm  in  1980.  Johnson  & 
Johnson  lead  with  a  brand  share  of  74  per 
cent  for  dental  floss/Dentotape. 

"Dental  floss  is  now  receiving  much 
wider  coverage  and  we  expect  increased 
consumer  awareness  to  expand  the 
market.  Current  publicity  about  the 
incidence  of  gum  disease  should  also 
boost  sales,"  says  the  report. 

The  market  for  disclosing  tablets  is,  say 
Mintel,  relatively  small.  Research 
revealed  that  only  1  per  cent  of  adults  used 
disclosing  tablet  regularly  and  most  of 
these  were  women  and  OAPs.  They 
estimate  that  in  1983  the  market  was  worth 
£0.6m  at  rsp,  compared  to  £0.5m  in  1980. 

Looking  at  advertising,  Mintel  found 
that  expenditure  on  toothpaste  has 
increased  five  fold,  for  denture  fixatives  it 
has  quadrupled  and  for  denture  cleansers 
it  has  risen  by  80  per  cent  during  the  last 
five  years  (MEAL  Ten  Year  Trends). 

Spending  on  toothpaste  advertising 
went  up  by  19  per  cent  in  1983  as  it  did  the 
previous  year. 

The  greatest  support  was  given  to 
Gibb's  Mentadent  P  followed  closely  by 
Colgate  Dental  Cream,  Minty  Gel  and 
Maclean's  Aquafresh  3.  Two  thirds  of  the 
advertising  expenditure  allocated  to 
denture  cleaners  was  spent  in  support  of 
Steradent  Deep  Clean.  October  Mintel 
Market  Intelligence  (£55),  Mintel 
Publications  Ltd,  7  Arundel  Street, 
London  WC2R3DR. 


At  the  races 

Food  Brokers  are  sponsoring  all  six  races 
at  Musselburgh  Edinburgh  on  October  30, 
making  it  the  second  successive  year  the 
company  has  supported  the  meeting. 

A  £2,000  Food  Brokers'  trophy,  will  go 
to  the  winner  of  a  handicap  race  over  one 
and  a  half  miles.  Food  Brokers  Ltd, 
Milburn,  Copsem  Lane,  Esher,  Surrey 
KT10  9EP. 


Ashe  Laboratories  have  relaunched  the 
600ml  version  of  their  original  blue  Double 
Amplex  mouth  wash  in  a  new  bottle,  to 
bring  it  into  line  with  the  450ml  fluoride 
size.  "The  up-to-date  'swirl'  label  and  gives 
greater  impact  on-shelf,"  says  the 
company.  The  bottle  is  available  in  cases  of 
six.  Ashe  Laboratories-  Ltd,  Ashtree 
Works,  Leatherhead,  Surrey 

Alternative 
supplements 

Two  new  food  supplements  are  available 
from  Alternative  Medicines.  Ginseng  and 
honey  is  a  combination  with  red  Korean 
root,  in  two  different  strengths  —  ginseng 
powder  in  set  honey  (100ml,  £3.52)  and 
extra  strength  extract  in  clear  honey 
(100ml,  £3.96),  with  a  recommended  dose 
of  5ml  daily. 

Magnium  is  a  dietary  supplement  of 
magnesium.  The  raspberry  flavoured 
granules  contain  20  per  cent  magnesium 
lactate  (lOOg,  £3.68).  The  recommended 
dose  of  5g  a  day  provides  HOmg  of 
elemental  magnesium.  Alternative 
Medicines  Ltd,  Marine  House,  Baker 
Street,  Weybridge,  Surrey. 

San  Soucis 
cleansing  offer 

On  offer  from  January  1  and  to  continue 
while  stocks  last  is  Sans  Soucis  cleansing 
milk  and  toner. 

Packaged  in  a  carry  bag  bearing  the 
Sans  Soucis  logo,  the  offer  is  available  on 
all  three  ranges  priced  at  £9.95  —  skin 
repair  cleansing  milk  (150ml)  and  lotion 
(150ml)  —  and  £8.95  multiskin  cleansing 
gel  (150ml)  and  lotion  (150ml)  or  sensitive 
skin  herbal  cleansing  milk  (150ml)  and 
Hamamelis  lotion  (150ml).  Shulton  (Great 
Britain)  Ltd,  Shulton  House,  Alexandra 
Court,  Workingham,  Berks  RG112SN. 
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The  dental  care  market  has  a  bright  future 
with  all  sectors  continuing  to  show  growth 
at  least  in  the  short  term. 

In  1983,  62  per  cent  of  toothpaste  in  an 
£82m  market  was  distributed  by  grocers 
and  supermarkets  while  chemists  and 
drugstores  were  responsible  for  28  per 
cent,  say  Mintel  in  "Dental  Care"  report. 

Research  carried  out  in  June  1984, 
involving  933  people  found  that  21  per 
cent  of  them  bought  their  dental  products 
from  Boots,  53  per  cent  from  supermarkets 
and  9  per  cent  from  chemists.  Drugstores 
such  as  Superdrug  were  identified  as  the 
fourth  most  important  source  of  purchase. 

Though  there  has  been  a  major 
improvement  in  dental  health  during  the 
past  ten  years,  especially  in  children 
under  five  years,  gum  disease  is  still  a 
large  problem,  says  the  report.  "A  recent 
study  revealed  that  a  staggering  90-92  per 
cent  of  adults  over  35  years  have  some 
form  of  gum  disease". 

Mintel  say  that  although  the  market  for 
toothpaste  has  shown  steady  growth  in 
volume  terms  in  recent  years,  value 
growth  has  not  matched  up  due  to 
"extensive"  price  cutting  to  the  extent  that 
toothpaste,  nowadays,  is  cheaper  in  real 
terms  than  it  was  in  1980. 

Growth  in  sales  of  toothpaste  has  come 
about  because  of  product  innovation, 
promotions,  advertising  and  the  rise  in 
consumer  awareness  of  adequate  dental 
health,  Mintel  say.  "Competition  and 
money-off  promotions,  have  kept  prices 
low  and  reduced  margins.  Consequently, 
when  Colgate  announced  price  increases 
of  10  per  cent  across  all  its  brands  earlier 
this  year  most  other  manufacturers 
followed  suit. 

Four  companies  dominate  the  tooth- 
paste market  —  Colgate  (brand  share 
volume  32  per  cent),  Gibbs  (18  per  cent), 
Beecham  (25  per  cent)  and  Proctor  and 
Gamble  (14  per  cent). 

Research  carried  out  by  BMRB  in  June 
1984  found  that  Colgate  dental  cream  was 
the  most  used  brand  across  all  age  groups. 
Macleans  Fluoride  had  a  younger  profile 


Which  new  sinus  product  is  clearing 
the  way  to  extra  business  for  you? 


Sinutab 


Independent  research  shows  that  Sinutab  has  substantially  expanded  its  market.  Mote 
business  which  is  exclusive  to  the  pharmacy 

At  Warner-Lambert  Health  Care  we  have  many  othei  successes  for  you.  Like  Benylin,  the  "most 
recommended  of  all  cough  treatments  Or  Veganin  and  Anusol,  each  with  an  established  franchise. 
Challenging  newcomers  like  Lifestyles.  The  Poly  products,  now  the  fastest-growing  hair  care  range 
in  the  pharmacy.  And  the  Big  Three  mouthwashes -Listerine,  Listermint  and  Oraldene- with  66%  of 
the  market  between  them. 

Our  expanded  Sales  Force  is  always  ready  to  help  and  advise  you  on  our  products. Or,  if  you  wish,  contact 
our  Sales  Services  Department  at  any  time  on  Eastleigh  (0703)  619791. 
We'll  be  pleased  to  hear  from  you. 
R84025 
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the  name  people  feel  better  with 

Mitchell  House.  Southampton  Road.  Eastleigh,  Hants  S05  5RY 


All  brand  names  are  trade  marks 


COUNTERPOINTS 


Conditioning  + 
for  Rave 


Cheesebrough-Pond's  have  relaunched 
Rave  home  perms  with  an  extra 
conditioning  supplement. 

The  new  product  answers  the 
consumer  demand  for  a  home  perm  that 
will  do  the  job,  says  the  company,  "but  still 


leaves  the  hair  with  a  glossy,  natural 
sheen,  even  after  perming  colour-treated 
hair". 

The  trade  price  for  the  soft  and  curly 
variants  is  £1.70  and  for  the  body-only 
variant  £1.90.  Packaging  for  the 
relaunched  Rave  range  features  brighter 
colours  and  emphasises  the  conditioning 
element. 

The  Rave  range  enjoys  a  74  per  cent 
share  of  the  soft  perm  sector,  say 
Cheesebrough  -Pond's  Ltd,  PO  Box  242, 
Consort  House,  Victoria  Street,  Windsor, 
Berks,  S14 1EX. 


the  dry 
family  cough 


Doctors  prescribe  it  for 
dry  irritating  coughs 


Sold  only  through 
pharmacies 


Our  eye-catching 
window  display  and 
special  terms  ensure 
profitability 


Lotussin 

Counter  prescribe  it  with  confidence 

OjEVI  /?/  C  Searle  Consumer  Products, 
«9A-««roi.E    Division  of  G.D.  Searle  &  Co.  Ltd., 


P.O.  Box  53,  Lane  End  Road,  High  Wycombe, 
Bucks.  HP12  4HL.  Tel:  (0494)  21 124 
Lotussin  and  Searle  are  registered  trade  marks. 


'Largest  ever' 
Duracell  push 

Duracell  UK  have  released  their  details  of 
"largest  ever"  consumer  promotion  — 
"Discover  the  secret  of  Duracell",  offering 
£100,000  of  cash  prizes.  Their  regional 
Christmas  television  advertising  campaign 
begins  October  29,  and  they  say  this 
brings  the  company's  Autumn  backing  for 
the  brand  to  over  £2. 5m. 

From  November,  six  million  homes  will 
receive  a  leaflet  with  free  cash  prizes 
hidden  in  two  scrambled  messages,  one  to 
be  checked  before  Christmas  and  the 
other  in  the  New  Year.  Recipients  have  to 
visit  a  Duracell  display  stand  at  any  of  the 
stores  named  on  the  leaflet  and  place  the 
message  behind  the  decoder  —  a 
coloured  filter. 

The  message  will  reveal  a  cash  prize 
win  of  £1,000,  £50,  £10  or  will  read  "free 
token"  which  counts  as  proof  of  purchase 
towards  the  three  required  in  a  money- 
saving  competition  which  is  also  featured 
on  the  leaflet. 

In  the  Christmas  challenge 
competition,  purchasers  can  win  £5  by 
placing  four  attributes  of  Duracell  in  the 
correct  order  of  importance.  In  the  New 
Year  challenge  competition  entrants  can 
win  a  £5  cash  refund  on  any  Nikon 
Powerwinder,  Tomytronic  toy  or  Ferguson 
personal  hi-fi  by  placing  in  correct  order 
of  importance  attributes  associated  with 
the  three  products. 

The  promotion  will  be  advertised  in  the 
consumer  Press  and  will  advise  those  not 
receiving  door-to-door  leaflets,  where  to 
telephone  in  order  to  participate  in  the 
promotion.  Duracell  (UK),  Gatwick Road , 
Crawley,  Sussex. 


New  cereals 

lordans  have  added  original  crunchy 
natural  (lib,  £0.69)  and  special  recipe 
muesli  (500g,  £0.91)  to  their  range, 
(available  in  outers  of  12).  Distributors: 
Dendron  Ltd,  94  Rickmansworth  Road, 
Watford,  Herts  WD1  7JJ. 


Pretty  baby  

Trimster  have  added  a  range  of  dresses 
and  track  suits  to  their  baby  wear  lines. 

The  dresses  vary  in  price  from  £2.99  to 
£9.99  retail.  The  track  suits  are  priced 
from  £7.49  to  £11.99  retail.  The  Trimster 
Co  Ltd,  Portland  Road,  Dorking,  Surrey 
RH4 1EW. 
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arter-Wallace  Limited,  Wear  Bay  Road,  Folkestone,  Kent.  Telephone:  (0303)  57661.  Telex:  965388. 


Weigh  up  the  advantages  of  New 


st  lane,  Runcorn,  Cheshire  WA7  2PE 
let  Runcorn  (0928)  712918 

J~IJpJ©Jai&J 

UPJOHN  LIMITED.  CRAWLEY.  W.SUSSEX 

Pi  Na  0032/OTIO 


Pacta  of  10  or  20  Tablet 
R.S.P.  79p.  -  £1.46  (including  V.A.1 


Trademark:  INABRIN 
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Triple-action 
cistern  Sentry 

Jeyes  have  launched  a  "triple-action"  toilet 
cleaner  called  Sentry. 

An  in-cistern  product,  Sentry  delivers 
bleach,  blue  cleansing  detergent  and  a 
light  fragrance  into  the  toilet  bowl  each 
time  the  toilet  is  flushed.  Sentry  lasts  for  up 
to  four  weeks  and  is  expected  to  retail  at 
between  £0.77  to  £0.85  says  the  company. 

Sentry  will  be  supported  by  a  £lm 
marketing  package  over  the  next  six 
months  including  in-store  and  door-to- 
door  couponing  and  a  national  television 
advertising  campaign  early  1985. 

"Automatic  toilet  cleaners  have  grown 
by  over  20  per  cent  in  the  last  three  years 
and  now  hold  a  22  per  cent  share  of  the 
total  bleach  and  lavatory  cleaner  market 
with  a  combined  turnover  of  over  £16m 
per  annum,"  say  Jeyes  UK  Ltd,  Brunei 
Way,  Thetford,  Norfolk. 


Seal  support 

A  national  television  advertising 
campaign  to  support  the  Ever  Ready  Silver 
Seal  range  of  batteries  broke  this  week. 

With  the  theme  "Extraordinary  power 
at  an  ordinary  price,"  40-second 
commercials  will  run  throughout  the 
Autumn  in  all  ITV  regions.  Ever-Ready 
Ltd,  Berec  House,  1255  High  Road, 
Whetstone,  London. 


Fragrant  moths 

A  moth  ball  with  a  "fresh,  fragrant  smell" 
has  been  introduced  by  London  Herb  and 
Spice. 

Country  House  moth  herbs  are  a  blend 
of  traditional  herbs  which  "for  centuries 
have  been  know  to  be  effective  in 
repelling  moths  and  other  insects,"  says 
the  company.  The  herbs  which  include 
cloves  and  cinnamon  are  packed  in 
sachets  and  come  in  60g  boxes  containing 
20  bags  (£1 .75).  London  Herb  and  Spice 
Ltd,  POBox29,  South  Croydon,  Surrey. 
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200g  Vantage 
baby  powder 


Vestric  are  adding  a  200g  size  to  their 
Vantage  brand  of  baby  powder  (£1 .15) 
and  will  be  repackaging  Vantage 
sterilising  fluid  as  double  strength 
sterilising  fluid. 

Double  strength  sterilising  fluid  is  to  be 
re-named  to  avoid  confusion  with  weaker 
solutions  on  the  market  but  it  has  always 
been  "double  strength",  say  Vestric  Ltd, 
West  Lane,  Runcorn,  Cheshire  WA72PE. 


There  were  smiles  all  round  when  staff  at 
Maunder  Chemist,  Teignmouth, 
Devonshire  collected  £250  in  Unichem's 
Golden  Dozen  draw  for  assistants.  Pictured 
receiving  the  prize  are  (from  left)  Mrs 
Frances  Ramsay  FPS,  Mr  Peter  Ramsay, 
Mrs  Ann  Sharpe,  Miss  Pauline  Gourd,  Mrs 
Sally  Crouchen,  Mrs  Roberta  Shimmel 
and  Unichem  West  Country  regional 
committee  member,  Mr  John  Slater  MPS 


ON  TV 
NEXT  WEEK 


Ln  London 

WW  Wales  &  West 

We  Westward 

M  Midlands 

So  South 

B  Border 

Lc  Lanes 

NE  North-east 

G  Grampian 

Y  Yorkshire 

A  Angha 

E  Eireann 

Sc  Scotland 

U  Ulster 

CI  Channel  Is 

Bt  Breakfast  Television 

C4  Channel  4 

Askit  powders:  So 
Cidalsoap:  Bt,C4 
Clearasil  lotion:  All  except  U, So 

Ever  Ready  Silver  Seal:  All  areas 

Fairy  toilet  soap: 

All  except  Lc,We,G,CI,Bt,C4 
Hermesetas  Gold:  All  areas 

Lite  Legs:  NE 
Milton:  All  areas 

Oil  of  Ulay:  All  except  U 

Pampers:  Sc,A 
Philishave:  All  areas 

Remington  Micro-Screen  shavers:  All  areas 
Sanatogen:  Bt 
Seba  Med:  Y 
Simple  soap  &  skincare:  Ln,M,  A,Bt,C4 

Topex:  All  except  M,Sc,G,U 

Vichy  Equalia  2000:  C4(M) 


Lady  Jayne  means  the 
very  latest  in  hair  fashion 
styles.  New,  exciting 
products  launched 
regularly.  All  packaged  in 

eye-catching  pastel 
colours,  that  harmonise 
perfectly,  to  create  in-store 
excitement. 


A  selection  from  the  vast, 
ever-changing  range  of 
Lady  Jayne  Hair  Fashion 
Accessories.  The  signature 
on  the  Brand  Leader  is 


Laughton  &  Sons  Limited, 
Warstock  Road,  Birmingham 
021-474  5201 


COUNTERPOINTS) 


Dettol  awards  to 
be  televised 

Reckitt  &  Colman  are  again  using  Dettol  to 
promote  a  £10,000  youth  sponsorship 
scheme  to  be  launched  on  October  23  on 
BBC's  "Pebble  Mill  at  One." 

The  1985  Dettol  caring  award, 
featuring  radio  and  television  celebrity 
Peter  Powell,  seeks  to  recognise  and  help 
community  projects  run  by  young  people. 

All  750ml  and  500ml  Dettol  bottles  will 
carry  a  collarette  which  acts  as  a 
nomination  form.  Nominations  are  invited 
for  schemes  organised  by  groups  of 
individuals  under  21  which  are  of  benefit 
to  the  less  fortunate  members  of  the 
community. 

The  six  finalist's  projects  will  be 
featured  on  "Pebble  Mill  at  One"  in 
separate  programmes  during  1985.  The 
winning  project  receives  £5,000,  plus  the 
Dettol  trophy  and  citation  at  a  ceremony  to 
be  televised  in  May.  The  five  other  finalists 
will  each  be  given  £1,000. 


Dettol 


ASSOCIATION  WITH  BBC  PtBBlt  MILL  AT  ONf 


Help  us 
to  support 
young  people 
who  care" 


"We  believe  the  effect  of  the  Dettol 
awards  has  contributed  significantly  to  our 
growing  market  share  this  year.  This  type 
of  sponsorship  promotes  the  product  in  the 
right  way  and  also  benefits  worth-while 
causes,"  says  Dr  Finch,  senior  product 
manager.  The  award  will  be  supported  by 
advertisements  in  the  youth  and  weekly 
women's  Press  from  November  to  mid- 
December.  Reckitt  &  Colman  Products 
Ltd,  Pharmaceutical  Division,  Dansom 
Lane,  Hull. 


Beaming  in  on  a 
working  torch 

Duracell  have  extended  the  Durabeam 
range  to  include  a  work  torch. 

The  work  torch  (£1 1 .95  including 
batteries)  features  the  pivot  head  found  in 
existing  Durabeam  models.  A  stable  base 
enables  it  to  be  free  standing.  It  has  a 
directional  beam  which  can  move  through 
an  angle  of  120  degrees. 

The  side  panels  slide  down, 
automatically  switching  on  a  360  degree 
light.  "For  ease  of  storage  the  handle  slots 
into  the  torch  which  also  has  a  large  hook 
for  hanging,"  say  Duracell.  The  torch 
comes  in  black  and  yellow  and  is 
merchandised  in  a  blister  pack  for  pillar 
unit  or  free  standing  display. 

Business  development  manager 
Stewart  Millington  says  the  existing 
Durabeam  brands  held  a  32  per  cent 
revenue  share  from  September  1983  to 
April  1984.  Duracell  UK,  GatwickRoad, 
Crawley,  Sussex. 


Get  Free 
&1WR  Smith 
vouchers. 

Now  special  Vz  dozen  outers  of  Vivas  and  Impulse  you  buy  from 
your  wholesaler  will  contain  a  proof  of  purchase. 

In  return  for  a  set  of  four  proofs  of  purchase  from  the  same  brand, 
Elida  Gibbs  will  give  you  a  £1 W.  H.  Smith  voucher. 

No  limit  to  the  number  of  vouchers  you  can  collect,  either! 

And  with  our  massive  £2.5m  advertising  support,  including  TV 
and  national  press,  you're  sure  to  collect  a  lot! 

What's  more,  sales  volumes  plus  cash  margins  for  these  two  top 
body  spray  brands  give  you  far  and  away  more  profit  than  all  those 
cheaper  body  sprays.  So  stock  best  sellers  Vivas  and  Impulse,  and  start 
cashing-in  on  best  sellers  at  W  H.Smith! 

PROMOTION  RULES  1.  Closing  date  for  receipt  of  application  is  31st  December  1984.  2.  Please  allow  28  days  for  delivery. 
:i.  The  proofs  of  purchase  are  contained  in  special  outers  of  Impulse  and  Vivas.  In  return  for  a  set 'of  four  proofs  of  pur 
chase  from  the  same  brand  you  will  receive  a  1:1  W.  H.Smith  voucher.  You  may  apply  for  as  many  vouchers  as  you  wish 


FROM  THE  BIGGEST  NAME  IN  TOILETRIES.  ELIDA  GIBBS 

ELIDA  GIBBS  LTD.,  HESKETH  HOUSE,  PORTMAN  SQUARE,  LONDON  W1A 1DY. 
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Free  twin-paek  of  French  wines  when  you  order 
the  Kodak  Christmas  Stock  Box. 

The  Kodak  Christmas  Stock  Box  gives  you  a 
simple  way  to  replenish  your'Kodacolor  VR1  Film 
stocks  and  take  advantage  of  the  surge  in  demand  over 
the  festive  season. 

It  contains: 


40  x  CP  135  -  24rKodacolor  VR  Film 
40  x  CL  1 10  -  24  rKodacolor  VR  Film 
5  x  CVR  15  'Kodacolor  VR  Disc  Films 
5  x  CVR  15-2  'Kodacolor  VR  Disc  Films 


And  it  gives  you  a  good  reason  for  feeling 
festive  as  well.  In  addition  to  the  films,  each  Stock 
Box  comes  complete  with  two  free  bottles  of  French 
wine  -  for  you  -  and  a  complete  set  of  Christmas 
POS  material  -  to  persuade  your  customers  to  buy! 

Only  one  Stock  Box  per  outlet. 

Speak  to  your  local  wholesaler 
and  make  it  a  Merry  Christmas 
with  Kodak. 

Offer  available  while  stocks  last! 


Kodak  ami  KiKlauiInr  VR  arc  trade  marks 


COUNTERPOINTS 


Three  free  on 
Constant  Care 


A  new  outer  for  Vaseline  Constant  care  lip 
balm  has  been  introduced  by 
Cheesebrough-Pond's.  The  outer  (trade 
price  £8.31)  contains  27  sticks  (allowing 
three  free  sticks  for  the  retailer),  consisting 
of  seven  natural  flavours  and  five  each  of 
vanilla,  strawberry,  orange  and  cola 
(retailing  at  around  £0.50).  A  header 
emphasises  that  the  product  contains  a 
sunscreen  and  that  it  protects  lips  against 
chapping  from  wind,  sun  and  cold. 

It  can  be  placed  on-counter  or  on-shelf 
but  is  ideally  designed,  says  the  company, 
for  the  till  area  to  help  encourage 
purchase. 

Cheesebrough-Ponds  say  the  lip  balm 
market  has  grown  both  in  sterling  and  unit 
terms  from  a  value  of  £2.1m  in  1979,  with 
sales  of  6.6m  units  to  £4. 5m  in  1983  with 
unit  sales  topping  9.6m  and  add  that 
Vaseline  constant  care  enjoys  an  estimated 
10  per  cent  brand  share.  Cheesebrough- 
Pond's  Ltd,  PO  Box  242,  Consort  House, 
Victoria  Street,  Windsor,  Berks  SL41EX. 


A  black  Ford  Fiesta  XR2  is  the  top  prize  in 
an  LRC  competition  to  promote  Durex 
"fun"  brands  —  Black  Shadow,  Fiesta,  and 
Arouser.  Consumers  are  asked  to  identify 
six  famous  cars  and  their  year  of  sale.  Each 
entry  must  be  accompanied  by  proof  of 
purchase  of  both  a  fun  brand  and  a  pack  of 
Nu-form  extra  safe  or  Featherlite  and  must 
reach  LRC  by  February  28  1985. 
Competition  details  appear  in  a  leaflet 
which  can  be  displayed  on  a  headboard 
which  fits  the  existing  display  unit  or  can 
stand  separately.  LRC  Products  Ltd,  North 
Circular  Road. 


Radio  Kleenex 

Kimberly-Clark  have  launched  a  £400,000 
national  radio  campaign  for  Kleenex  facial 
tissues  to  coincide  with  the  coughs  and 
colds  season. 

The  campaign  features  four  30-second 
commercials  —  two  for  Kleenex  for  Men 
and  one  each  for  Kleenex  pocket  packs 
and  Kleenex  Super  3.  The  Kleenex  for 
Men  and  Super  3  advertisements  are 
designed  to  take  account  of  the  seasonal 
increase  in  demand  for  tissues. 

The  campaign  runs  for  six  weeks  until 
the  end  of  November.  "The  level  of 
consumer  awareness  generated  by  our 
Summer  campaign  was  extremely  high 
and  we  are  confident  this  campaign  will 
prove  equally  successful,"  say  Kimberly- 
Clark  Ltd,  Larklield,  Nr  Maidstone,  Kent. 


Pocket  Braun 

The  Braun  pocket  battery  shaver  is  on 
exclusive  distribution  with  GUS  and 
Currys,  not  Pharmagen  as  stated  in  C&D, 
October  6. 


"Sure  (croak!)  Shield, 

please." 

Sometimes  your  customers  have  difficulty  speaking  at  all. 
This  Winter,  that's  when  they'll  be  croaking  for  "Sure  Shield"  throat  remedies 
by  name.  Because  Sure  Shield  are  spending  over  £50,000  advertising  their 
Vocalzone  pastilles  and  Iodised  Throat  Lozenges. 

These  licenced  medicines  are  manufactured  by  Thos.  Guest  &  Co.  Ltd.,  who  are 
established  over  many  years.  So  you  can  trust  the  proven  formulae. 

Stock  Vocalzones  and  Iodised  Throat  Lozenges  now  and  you 
can  take  advantage  of  our  special 


discount  package.  Please  place 
your  order  with  our  representative, 
your  normal  wholesaler,  or  by 
phoning  our  telesales  department 
on  0283  -  221616. 

Remember,  when  your 
customers  rasp,  squeak  and  croak 
this  winter,  they'll  be  trying  to 
say  "Sure  Shield,  please." 


ie  £50,000  ^advertising  campaign  breaks  this  month. 

Thos.  Guest  &  Co.  Ltd.,  Swains  Park,  Overseal,  Nr.  Burton-on-Trent,  Staffordshire,  DE12  6JS 
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8,000,000  reasons  why 
you  should  stock 
Selenium-ACE  this  Autumn 


Volume  51  No 4      April1934  2Sp 


Selenil!l^e  grows  daily- 
The  weight  of  evidence  grows 
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seleniuinACE 


Wassen  International  Ltd., 

14  The  Mole  Business  Park,  Leatherhead,  Surrey. 


Full  colour.  Full  pages  in  4  colours  in  these  important 
journals  -  with  a  combined  readership  of  8,000,000  -  lead 
the  opening  phase  of  this  new  campaign  for  Selenium-ACE 
which  continues  into  Summer  1985. 
rnpactful.  Controversially  headlined  "Selenium-ACE. 
The  weight  of  evidence  grows  daily",  the  new 
testimonial  type  advertisement  features  a  few  of  the 
hundreds  of  users  who  regularly  write  to  us  saying  'Thank 
you  for  a  wonderful  product'. 

Personal  referals.  A  recent  survey  highlighted  personal 
recommendation  by  regular  users  of  Selenium-ACE  as  a 
key  factor  in  increasing  sales  every  month  throughout  the 
country.  We  expect  your  local  experience  to  confirm  this 
continuous  upward  trend  in  over-the-counter  sales. 
Selenium  Yeast  -  Important.  All  Selenium  supplements 
are  not  the  same.  There  is  a  difference  between  the  sources 
of  Selenium  and  its  effectiveness  when  absorbed  into 
the  body.  The  Selenium  used  in  Selenium-ACE  /y^^stN s 
is  organically  bound  in  yeast  (without  the  \  organic 

■  \  SELENI 

taste)  and  is  the  most  effective.  »- — 
New  point-of-sale.  Ask  your  wholesaler  for  the  new 
window  stickers  and  leaflets.  Also  about  limited  stocks  of 
giant  packs  for  major  window  displays. 

STOCK  UP  NOW! 

Place  your  order  for  additional  stock  with  your  wholesaler 
today  and  don't  be  caught  short! 

Selenium-ACE 

The  nutritional  health  insurance  -  for  everyone. 


COUNTERPOINTS 


Hustler  spend 
£200.000  on  TV 


Hustler  International  are  supporting  their 
mens  grooming  range  with  a  £200,000 
television  advertising  campaign  on 
Anglia,  Thames  and  LWT  from  the  last 
week  of  November  to  mid-December,  the 
company  says. 

Anglia's  sales  force  will  be  visiting 
chemists  in  their  area  distributing  Hustler 
products.  A  Hustler  advertisement  will 
appear  in  Sunday  magazine  in  December. 
Hustler  International  Ltd,  205  Station 
Lane,  Hornchurch,  Essex. 


Static  hair 
dryer  market 

The  market  for  hair  dyers  has  been  static  in 
recent  years,  while  sales  of  styling 
appliances  have  expanded  by  200  per  cent 
(excluding  gas  powered  products).  But 
independent  chemists  account  for  only  2 
per  cent  of  sales  in  what  Mmtel  estimate  as 
a  £41m  market. 

Recent  years  have  seen  the  trend 
towards  dual  voltage  appliances  and 
compactness.  Import  penetration  is 
extremely  high,  say  Mintel,  with  more  than 
four  fifths  of  all  appliances  originating 
from  outside  the  UK  and  most  of  the  major 
manufactures  being  foreign  owned. 

The  hairdryer  market  for  pistol  grips  is 
estimated  at  £18. 5m  at  rsp,  but  despite 
volume  growth  the  value  of  the  market  has 
not  kept  pace  with  inflation  due  to  heavy 
price  competition.  Braun  lead  the  market 
with  a  19  per  cent  volume  share,  closely 
followed  by  Moulinex  (18  per  cent)  and 
Clairol  (15  per  cent).  Boots  are  the  only 
significant  own  label  brand  with  a  10  per 
cent  share. 

The  popularity  of  the  styler  dryers  has 
declined  with  the  increase  in  separate 
styling  appliances.  A  large  part  of  the 
market  depends  on  gift  purchases  and 
sales  are  heavily  skewed  towards  the 
Christmas  period,  say  Mintel. 

Sales  of  styling  appliances  (excluding 
gas  powered  products)  were  worth  £16m 
last  year,  with  electrical  appliance  sales 
remaining  fairly  static.  However  Braun 
have  captured  a  33  per  cent  share  of  the 
market  with  the  as  yet  uncontested  launch 
of  its  gas  powered  Independent.  The 
company  has  also  captured  an  after  sales 
market  in  gas  refills. 

The  heated  roller  sector  was  worth  £2m 
at  rsp  last  year,  the  report  says,  but  has 
seen  a  considerable  decline  with  the 


Winner  of  the  Gillette/Numark  "Hit  the 
bigtime"  competition,  Dr  Colin  Gibson,  is 
pictured  behind  the  wheel  of  his  prize  • —  a 
new  Mini  25.  Dr  Gibson  of  Wrights 
Chemist,  Crawcrook,  Tyne  and  Wear  won 
the  competition  with  his  phrase  "To  hit  the 
big  time  with  Gillette/Numark  is  easy 
because  they  are  a  cut  above  the  rest  when 
it  comes  down  to  price  and  profit" 


popularity  of  hand  held  dryers. 

One  quarter  of  all  hairdryers  were 
bought  in  Boots,  according  to  a  survey 
commissioned  in  June.  Discount  stores, 
department  stores,  mail  order  and 
specialist  electncals  shops  accounted  for  a 
further  43  per  cent  of  sales,  each  taking 
about  10  per  cent.  Other  chemists  account 
for  only  2  per  cent  of  sales.  Television  and 
Press  advertising  grew  substantially  in 
1983  and  heightened  competition  should 
see  even  more  growth  in  the  short  term, 
say  Mintel  October  Mintel  Market 
Intelligence  (£55)  Mintel  Publications  Ltd, 
7  Arundel  Street,  London  WC2R3DR.. 


Impulse  time 

Elida  Gibbs  are  promoting  Impulse  and 
Vivas  body  sprays  by  offering  a  £1  W.H. 
Smith  voucher  in  exchange  for  four  proofs 
of  purchase  of  the  same  brand. 

All  half  dozen  outers  contain  a  proof  of 
purchase.  The  closing  date  for  receipt  of 
application  is  December  31.  Elida  Gibbs 
Ltd,  PO  Box  1DY,  Portman  Square, 
London  W1A  1DY. 


No  more  Pyorex 

The  product  licence  of  right  for  Pyorex 
medicated  toothpaste  has  not  been 
renewed.  Orders  for  the  product  received 
after  October  19  cannot  therefore  be  filled 
but  pharmacists  should  continue  to  sell 
existing  stock,  say  Syntex 
Pharmaceuticals  Ltd,  St  Ives  Road, 
Maidenhead,  Berks. 


Linco  on  offer 

Two  75ml  cartons  of  Linco  Beer  creamy 
conditioning  shampoo  are  being  offered 
for  £1.19  instead  of  £0 . 89  each  and  will  be 
available  for  as  long  as  stocks  last.  Carter 
Wallace,  Wear  Bay  Road,  Folkstone, 
Kent. 


Silber  extend 
Halina... 

Silber  are  extending  their  Halma  range 
with  a  variety  of  camera  outfits,  in  three 
formats. 

Disc  outfits,  comprising  camera,  film, 
batteries  and  strap,  (£14.95  to  £39.95);  a 
110  outfit,  with  camera,  film,  pouch  and 
strap  (£9.95);  and  35mm  compact  outfits  of 
camera,  film  pouch,  batteries  and  strap 
(£29.95  to  £59.95,  all  prices  exclusive  of 
film.) 

The  Halma  range  will  be  promoted  for 
Christmas  with  a  nationwide  poster 
campaign  commencing  on  December  1 
and  extending  into  January.  An 
advertising  campaign  on  Radio 
Luxembourg  will  begin  on  December  14, 
including  a  phone-in  competition  for  over 
130  prizes.  /./.  Silber  Ltd,  Engineers  Way, 
Wembley,  Middlesex  HA9  0EB. 

•..and  Paterson 
add  new  kits 

Paterson  have  introduced  a  range  of  three 
more  colour  processes  plus  a  colour  paper 
for  prints  from  negatives. 

The  Paterson  3E6  (3  bath  E6) 
processing  kit  is  for  colour  slides.  It 
consists  of  3  chemical  processes  —  first 
developer,  colour  developer  and  bleach- 
fix  —  and  is  designed  for  all  colour  slide 
films  compatible  with  the  Kodak  E6 
process.  It  is  available  in  600ml  packs, 
(£8.25)  and  is  date  stamped. 

Paterson  2RP  (2  bath  rapid  process)  is 
a  new  colour  print  process  designed  to 
work  at  room  temperature  but,  unlike 
other  room  temperature  processes,  it  has  a 
rapid  action  they  say.  At  all  room 
temperatures  it  takes  only  3^2  minutes  to 
process  a  colour  print,  Paterson  claim. 

The  new  process  can  be  used  in  dishes, 
processing  drums  or  in  an  orbital  print 
processor.  It  is  date  stamped  and  comes  in 
packs  to  make  1  litre  (£6.75)  of  each  of  the 
two  processing  solutions  —  colour 
developer  and  bleach-fix. 

Paterson  have  also  introduced  their 
2CP  (2  bath  colour  print)  extended 
capacity  process  (£27.00). 

Also  new  is  a  colour  paper  for  making 
prints  from  colour  negatives.  Called  RC 
colour  paper,  it  is  available  in  two  surface 
finishes  —  glossy  and  lustre  —  and  in  two 
sizes  —  5  x  7in  and  8  x  lOin.  The  new 
paper  is  available  in  packets  of  25  (£4.80 
and  £16.50)  and  boxes  of  100  sheets 
(£10.05  and  £34.50).  Paterson  Products 
Ltd,  2-6 Boswell  Court,  London. 
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Clinical  Trial  Results 
onBenylin 

Benylin  Expectorant  re  affirmed 
as  No.l  in  Pharmacy  for 
Chesty  Coughs 


•  Highly  significant  relief  after  a  single 
dose. 

•  Consistently  better  in  reducing  cough 
frequency  and  severity. 

•  Preferred  for  taste  and  general 
palatability. 

A  recent  trial1  on  expectorant  cough 
treatments  proved  the  superiority  of 
Benylin  Expectorant  over  a  triprolidine 
formulation  which  is  also  used  in  the 
treatment  of  coughs. 

Benylin  Expectorant  was  shown  to  be 
significantly  better  in  giving  sympto- 
matic relief,  even  after  a  single  dose,  and 
scored  significantly  better  for  patient 
preference  on  smell,  taste  and  general 
palatability. 

Proof  of  the  superiority  of  Benylin 
Expectorant,yourNo.l  cough  treatment. 
Prescribed  by  doctors,  recommended  by 
pharmacists. 


BeiMin,No.l 


WARNER 
LAMBERT 


Data  sheet  available  on  request 

I.  Data  on  hie,  Warner-Lambert  (UK)  Limited 

Benylin  isa  trade  mark  R84050. 


the  name  people  feel  better  with 

Mitchell  House.  Southampton  Road.  Eastleigh.  Hants  S05  5RY 
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Dequalinium  Chloride  BP  0.0114%  W/W.  B 
in  a  sugar  base,  flavoured  with  menthol, 
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Dequacaine  is  a  new  remedy  for  severe  sore 

throats. 

There  is  no  stronger  brand  you  can  sell  with- 
out a  prescription. 

Each  lozenge  contains  the  maximum  O.T.C. 
dose  of  Dequalinium  Chloride,  an  anti- 


microbial agent  specifically  recommended  for 
the  treatment  of  sore  throats. 

And  a  full  lOmgs.  of  Benzocaine,  a  local 
anaesthetic  which  works  immediately. 

This  formulation  is  unique,  complete  and 
effective. 


J 


children  under  12  years 


1  HAS  BEEN  DAMAGED 
OF  CHILDREN 

ns: 

ne  BP  0.4545%  W/W 
Dr  and  peppermint  o 


e  were  any 
i  wouldn't 

lit. 


The  only  stronger  recommendation  you 
n  make  is  to  see  a  doctor. 

Which  is  one  reason  why  we'll  be  informing 
.P.'s  about  Dequacaine's  superior  formulation 
ith  heavyweight  advertising  and  sampling 
iroughout  the  winter. 


FAST,  EFFECTIVE  RELIEF 
FOR  SEVERE  SORE  THROATS 

Powerful  Local  Anaesthetic 

Combats  Bacterial  Infection 
Soothes  Irritation 


A  new  foursome 
for  today's  couples. 
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They  get  the  choice. 


Duet  Supersafe  is  the  first  range  of 
contraceptives  to  offer  your  customers  not  only 
four  popular  varieties  but  also  spermicidal 
lubrication  in  all  kinds  - 
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You're  offering  the  best  of  both  worlds  - 
choice  and  security. 


You  get  the  profits. 

Three  million  couples  are  now  using  the 
sheath  and  the  market  is  growing  fast. 

Choice  with  security  high  shelf  visibility  and 
the  right  prices  will  attract  both  new  and  existing 
customers. 

Over  60%  of  sheath  sales  are  made  by  you, 
the  chemist.  That's  why  Chefaro  are  offering 
you  introductory  discounts  giving  you  up  to 
™— ,  rv«l      60%  profit  on  return. 


supersafe 


GET  IN  ON  THE  ACT  -  CONTACT  YOUR  CHEFARO  REPRESENTATIVE  NOW. 
Chefaro  Proprietaries  Ltd.,  Science  Park,  Milton  Road,  Cambridge  CB4  4BH. 


=  PHARMACY  IN  AMERICA 


Telling  time  for  US  pharmacist 


Over  the  past  3-4  years,  Michigan  phar- 
macist Mr  Fred  Arnold  has  counselled  over 
160  groups  of  senior  citizens  and  personally 
advised  8,000  patients  how  to  take  their 
medicines  correctly. 

For  this  voluntary  work  he  has  been 
awarded  the  bowl  of  Hygeia,  presented  an- 
nually by  A.H.  Robins  company  to  phar- 
macists in  each  state  of  the  US  who  have 
given  outstanding  community  service. 

On  a  recent  visit  to  the  UK,  Mr  Arnold 
told  C&D  how  he  became  involved  in  his 
local  "seniors"  programme.  A  community 
pharmacist  all  his  working  life,  73-year-old 
Mr  Arnold  semi-retired  nearly  four  years 
ago  and,  although  he  still  works  15  hours  a 
week,  he  decided  he  "didn't  want  to  sit  in 
front  of  the  television  and  die  off." 

Through  his  membership  of  the  Oakland 
County  Pharmacists'  Association,  he  heard 
that  the  county  health  department  wanted  a 
pharmacist  to  run  a  new  programme  being 
set  up  to  help  the  elderly  with  medication 
problems. 

Each  county  of  Michigan  allocates  a  sum 
of  money  to  provide  some  service  for  senior 
citizens  and  Oakland  county  decided  that 
giving  advice  on  medicines  and  should  be 
one  of  their  priorities.  About  12  per  cent  of 
the  US  population  is  aged  65  or  over.  At  pre- 
sent this  group  accounts  for  25  per  cent  of  all 
prescribed  medicines  and  it  has  been 
estimated  that,  by  the  end  of  the  century,  half 
of  all  medicines  prescribed  by  physicians 
will  be  for  the  elderly. 

Only  6  per  cent  of  the  elderly  are  cared 
for  in  nursing  homes,  the  rest  live  m  the  com- 
munity and  are  responsible  for  taking  their 
own  medication.  A  complicating  factor  is 
that  patients  do  not  need  to  register  with  one 


Pharmacists  in  the  United 
States  are  becoming  increas- 
ingly involved  in  patient 
counselling.  In  this  interview 
an  American  pharmacist  tells 
C&D  about  a  scheme  he  runs 
for  the  elderly. 

GP.  They  can  visit  as  many  doctors  as  they 
wish,  providing  they  pay,  and  hence 
treatments  can  become  irrational  and  even 
dangerous. 

Mr  Arnold  cites  the  example  of  a  70  year- 
old  who  was  taking  nine  different  drugs, 
three  of  which  were  diuretics  prescribed  by 
different  doctors.  After  counselling  it  was 
decided  he  needed  only  four  of  the 
medicines  prescribed. 

In  addition,  many  doctors  are  becoming 
too  busy  to  explain  to  patients  how  to  take 
their  medicines  and  it  is  the  pharmacist's 
responsibility  to  make  sure  patients  under- 
stand what  to  do. 

So  Mr  Arnold  was  enthusiastic  about  the 
health  department's  idea  from  the  start.  "The 
minute  I  heard  about  it  I  realised  it  was  a  fan- 
tastic programme  and  the  more  we  got  into  it 
the  more  fascinating  it  became,"  he  says. 

Every  month  he  and  his  wife  —  a  non- 
pharmacist  but  egually  enthusiastic  about 
the  scheme  —  visit  six  or  seven  different 
senior  citizens  groups,  often  connected  with 
churches,  community  centres  or  "high  rise" 
apartments  for  the  aged. 

First  they  show  a  film  which  advises  the 
"seniors"  to  tell  the  doctor  about  all  the  drugs 
they  are  taking,  to  make  a  friend  of  the  phar- 
macist and  to  try  to  visit  the  same  pharmacist 


Mr  and  Mrs  Fred  Arnold  pictured  recently  on  a  rooftop  balcony  at  the  Pharmaceutical 
Society's  headquarters  with  the  Palaces  of  Lambeth  and  Westminster  in  the  background 
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every  time.  The  film  also  gives  general  ad- 
vice on  the  use  and  safe  storage  of 
medicines. 

Mr  Arnold  then  gives  a  talk  in  which  he 
stresses  the  need  to  ask  questions  so  there  is 
never  any  doubt  about  how  medicines 
should  be  taken.  The  "seniors"  are  given 
booklets  on  health  and  a  "Passport  to  health" 
in  which  to  list  their  medications  and  how  to 
use  them. 

The  meeting  ends  with  a  question  and 
answer  session  "which  they  just  love",  he  says. 
He  finds  that  one  pharmacist  can  deal  only 
with  the  queries  of  about  50  people  so  if 
there  is  to  be  a  large  audience  he  takes  along 
more  colleagues.  Once  had  had  over  220 
"seniors"  in  one  group.  Often  they  bring 
their  medicines  with  them  to  be  counselled 
individually. 

As  the  scheme  develops,  more  phar- 
macists are  becoming  involved  throughout 
the  county.  All  are  unpaid  but  the  running 
costs  are  met  by  the  health  department 
which  also  arranges  the  meetings. 

Ideally  it  is  work  for  the  semi-retired,  but 
community  pharmacists  who  are  less  able  to 
leave  their  businesses  are  encouraged  to 
back  the  programme  with  counselling  in 
their  pharmacies.  Mr  Arnold  always  draws 
attention  to  this  service  in  his  talk.  As  it  is  a 
state-funded  programme,  the  pharmacists 
taking  part  are  not  allowed  to  advertise  or 
persuade  patients  to  come  to  their  own 
pharmacy. 

Oakland  county  also  runs  a 
Healthorama,  a  free  scanning  service  held 
annually  for  two  weeks  in  the  city  malls. 
Private  booths  are  set  up  where  patients  can 
get  17  health  checks  —  sight,  hearing,  blood 
pressure  and  so  on  —  at  no  cost.  No  treat- 
ment is  given  but  patients  are  advised  to  visit 
a  doctor  where  necessary.  The  service  is 
funded  by  the  state  and  represents  about  190 
dollars  worth  of  medical  fees  per  person. 

This  year,  for  the  first  time,  there  was  a 
pharmacy  booth  where  1,900  patients  were 
counselled  on  their  medication.  Mr  Arnold 
put  in  50  hours  of  advice  in  two  weeks. 

Since  the  "seniors"  programme  started, 
Mr  Arnold  has  been  inundated  with 
favourable  comments  about  it  and  he  feels  it 
is  working  well  to  enhance  the  image  of 
pharmacists  within  the  community.  It  is  also 
a  good  way  to  impart  general  health 
education. 

In  short,  it  is  probably  one  of  the  most 
satisfying  projects  he  has  undertaken  in 
nearly  50  years  as  a  pharmacist.  After  a 
month's  holiday  m  the  UK  he  is  keen  to  get 
back  home  and  start  again.  "In  the  last  four 
years  I  have  felt  happier  and  more  at  peace 
with  the  world  than  ever.  I  love  it,"  he  says. 
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WELSH  CONFERENCE  ■ 


Learning:  What  is 
pharmacy's  future 


Fears  that  a  compulsory 
vocational  year  for 
pharmacists  would  be  a 
recipe  for  disaster  were  put 
ward  at  the  eighth  Welsh 
Pfaarma  ce  at » cal  Con  fen  mc  e 
in  Llandudno  last  weekend. 

The  Pharmaceutical  Society's  working 
party  on  education  and  training  had 
recommended  a  year  in  hospital  or 
community  pharmacy  be  required  before 
members  were  allowed  to  take  sole  charge 
of  a  dispensary. 

Mr  Robert  Gartside  of  Llanberis, 
Gwynedd,  was  convinced  that,  with  the 
rigidities  of  the  vocational  training, 
pharmacists  were  "making  a  rod  for  their 
own  backs".  He  foresaw  a  situation  where 
pharmacists  became  locked  into  retail  or 
hospital  work  and  the  paymasters,  taking 
advantage  of  this,  could  depress  wages  in 
either  sector.  Such  a  split  in  the  profession 
would  mean  trouble  in  20  to  30  years  time, 
he  said. 

Another  problem  might  be  that 
academics  would  be  prohibited  from 
doing  locums  as  would  hospital 
pharmacists  wanting  to  work  on  Saturdays 
in  retail,  for  example. 

Society  deputy  secretary  Mr  Raymond 
Dickinson  explained  that  a  mixed 
vocational  year  had  been  considered  but 
there  were  doubts  that  even  a  year  in  one 
branch  might  not  be  sufficient  experience 
for  taking  sole  charge  of  a  department. 
Remuneration  had  not  been  a  ma 


>uty  secretary  at  the  Pharmaceutical 
j  Society  Mr  Raymond  Dickinson  saw  no 
major  problem  with  compulsory  year  in 
hospital  or  community  pharmacy 


consideration  but  professions  who  have 
opted  for  vocational  training  do  not  seem 
to  have  suffered  in  terms  of  pay,  he  said. 
But  there  did  not  appear  to  be  much 
movement  between  branches  in  later  years 
any  way,  so  the  barrier  was  only  small. 

Mr  Dickinson  underlined  the 
preference  for  a  "thick  sandwich" 
approach  to  the  undergraduate  course 
leading  to  simultaneous  graduation  and 
registration. 

The  "thick  sandwich"  with  a  single  12 
month  period  spent  working  during  the 
undergraduate  course  was  preferred  for 
practical  reasons,  he  explained.  It  was  felt 
that  potential  employers  would  want 
continuity  and  it  would  give  a  better 
chance  for  teaching  programmes 
associated  with  the  training  to  be  set  up. 
However,  it  is  likely  that  Council  will  again 
consider  the  "thin  sandwich"  (two  six 
month  spells  of  work  experience)  because 
it  looks  as  though  Bradford  University  is 
preparing  to  present  a  strong  case  for  that 
style  of  course  which  it  pioneered. 
Professor  Spencer  said  that  a  major 
criticism  of  the  Bradford  thin  sandwich 
course  was  that  there  was  insufficient  time 
spent  at  Bradford  in  the  final  year,  in  fact 
only  one  term.  Therefore  schools  must 
decide  for  themselves  what  makes  a 
sensible  fourth  year.  In  any  case  it  is  not 
intended  that  during  the  year  out  all 
contact  with  the  school  of  pharmacy 
should  cease.  Academic  and  vocational 
work  must  go  hand  in  hand,  he  said. 

The  vocational  year  and  involvement  of 
practice  tutors  would  significantly 
increase  the  input  into  design  and 
teaching  of  undergraduate  courses  from 
practicing  pharmacists.  Mr  Dickinson  said 
this  would  not  only  improve  courses 
themselves;  but  also  bring  staff  at 
pharmacy  schools  into  much  closer 
contact  with  the  profession:  "To  have  more 
teacher  practitioners  in  schools  is  certainly 
a  laudable  aim,  but  the  proposed 
collaboration  with  practitioners  is  likely  to 
have  a  positive  effect  more  quickly". 
Although  Mr  Dickinson  admitted  it  would 
probably  be  three  to  five  years  before  such 
practitioners  were  of  a  sufficiently  high 
standard.  However,  taking  everything  into 
account,  Mr  Dickinson  thought  the 
working  party  had  taken  realistic  views 
about  the  prospect  of  extending  the 
current  undergraduate  course  to  four 
consecutive  years  within  an  academic 
institution.  "Some  pharmacists  have  seen 
the  conditions  that  will  govern  the  free 
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movement  of  pharmacists  within  the  EEC 
as  a  possible  means  of  overcoming  the 
resource-based  resistance  of  the 
Government  to  extending  undergraduate 
courses"  he  said.  "This  will  not  be  the  case, 
because  directives  will  accommodate  the 
current  three  year  courses  in  England  and 
Wales  within  the  overall  requirement  for 
five  years  education  and  training, 
including  pre-registration  experience.  A 
special  derogation  will  recognise  that 
these  three-year  courses  are  equivalent  to 
four-year  courses  in  Scotland  and 
therefore  similar  to  courses  in  other  EEC 
countries." 

Mr  Dickinson  said  his  next  task  would 
be  to  collate  views  of  the  profession  to  be 
considered  alongside  the  working  party's 
recommendations.  "But  this  is  only  the  first 
step,  the  next  being  to  persuade  the 
Departments  of  Education  and  Health  that 
the  public's  health  care  interests  would  be 
best  served  by  the  changes.  A  united  view 
within  the  profession  would  seem  to  be  a 
pre- requisite  for  success  at  the  next  stage." 

Audit  for  the 
silent  majority' 

In  November  there  will  probably 
be  another  addition  to  the  family  of 
distance  learning  publications 
coming  out  of  Leicester  Polytechnic. 
Dr  Norman  Westwood  of  the 
distance  teachng  unit  at  Leicester, 
described  the  new  addition  —  Audit 
—  which  uses  a  problem  solving 
approach  covering  many  different 
aspects  of  pharmacy  practice  based 
on  'live'  situations. 

Audit  offers  a  problem,  suggests 
solutions  and  asks  the  leamer  for  his 
suggestions  which  can  then  be  compared 
with  an  "expert's"  assessment  of  the 
situation  as  well  as  several  of  the  learner's 
experiences  in  a  similar  situation.  Audit 
has  been  tested  by  about  500  pharmacists 
including  100  in  community  pharmacy. 

The  pilot  project  has  been  funded 
partly  by  Sandoz.  Dr  Westwood  said  he 
hopes  it  will  help  break  into  the  "silent 
majority"  who  do  not  participate  in 
continuing  education  or  CE:  "That,  in  my 
view,  is  the  primary  aim  of  any  distance 
learning  material". 

Dr  Westwood  sees  Audit  as  the 
pinnacle  of  a  triangle  into  which  other 
publications  which  Leicester  produce  fit 
lower  down.  Thus  pharmacists  can  be 
faced  with  a  problem,  and  decide  how 
deeply  they  wish  to  delve  into  information 
available  in  order  to  solve  it. 

Dr  Westwood  said  taking  the  "threat  " 
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Dr  Norman  Westwood  of  the  distance 
teaching  unit  at  Leicester  Polytechnic:  CE 
by  post  was  aimed  at  improving 
compliance 


out  of  CE  was  very  important  —  self- 
assessment  was  a  means  of  doing  this.  And 
the  Polytechnic's  recent  book  on  skin 
disorders  represented  a  move  in  this 
direction  as  it  contained  a  large  element  of 
self -assessed  work.  It  also  had  an  index  so 
it  could  be  used  as  a  reference  book,  Dr 
Westwood  explained. 

Response  to  the  Leicester  distance 
learning  courses  seems  to  have  been 
favourable.  Of  470  pharmacists  surveyed, 
around  90  per  cent  agreed  the  courses 
updated  knowledge  and  84  per  cent  would 
recommend  them  to  others.  Dr  Westwood 
admitted  the  sample  was  biased  because 
only  those  who  had  bought  course  books 
had  been  surveyed,  but  nevertheless  the 
results  were  encouraging.  So  far  no 
assessment  of  the  effectiveness  of  distance 
learning  techniques  has  been  done  at 
Leicester,  although  there  is  scope  for  that 
to  be  included  in  the  Audit  project,  Dr 
Westwood  said. 

As  for  techniques  and  technology  that 
can  be  used  for  distance  learning  —  such 
as  pages  called  up  on  microcomputers, 
videos,  etc  —  there  was  no  limit,  the 
restricting  factor  was  the  cost,  Dr 
Westwood  said . 

Competencies  as 
a  base  for  CE 

Distance  learning  is  probably  be 
the  way  forward  for  continuing 
pharmaceutical  education, 
according  to  Mr  David  Hamilton, 
research  assistant  at  Glasgow 
University's  department  of 
education.  He  described  a  project 
his  department  was  doing  on  behalf 
of  the  Pharmaceutical  Society, 


financed  by  the  Department  of 
Health.  The  project,  which  began  in 
1980,  is  due  for  completion  in  1985. 

The  problem  was  to  identify  skills  or  so 
called  "competencies"  needed  by 
practising  pharmacists  and  to  use  those 
which  were  least  well-developed  as  the 
basis  for  CE.  A  list  of  66  competencies  was 
drawn  up  using  a  panel  of  16  "wise  men'. 
The  list  was  then  verified  by  comparing  it 
to  real  life  situations  met  by  practising 
pharmacists.  To  identify  the  competencies 
which  needed  most  attention,  they  were 
assessed  using  three  methods.  The  first, 
criterion  referenced  assessment,  was 
basically  multiple  choice  questions.  But  as 
paper  and  pencil  tests  alone  have  not  been 
shown  to  equate  academic  achievement 
with  subsequent  practical  performance, 
clinical  management  problems  were  used. 
These  were  objectively-scored  written  tests 
which  represented  a  compromise  between 
a  simple  written  test  and  a  simulation.  A 
third  test  was  designed  to  test  practical  and 
clinical  skills,  known  as  objective 
structured  clinical  examination. 
Pharmacists  were  put  through  a  series  of 
stages  each  of  which  tested  a  particular 
competence.  An  examiner  observed  each 
test  and  recorded  the  performance  on  a 
checklist. 

Around  300  pharmacists  sat  the  tests  at 
the  16  schools  of  pharmacy  in  Britain,  and 
the  results  are  currently  being  analysed. 

Mr  Hamilton  detailed  some  the 
interactive  CE  material  which  had  been 
successful  with  GPs.  It  had  been 
developed  in  conjunction  with  Dundee 


medical  school  and  was  based  on  a 
problem  solving  approach.  Mr  Hamilton 
stressed  the  need  for  a  dialogue  between 
the  distance  learning  centre  and  the 
learner.  In  the  case  of  the  GP  material  this 
came  in  the  form  of  a  personalised  printout 
of  discussion  of  answers  given  by  GPs  to 
problems  set  in  CE  course  books.  But  it 
remains  to  be  seen  whether  this  form  of  CE 
is  taken  on  by  the  Pharmaceutical  Society. 

The  Council's  working  party  on 
continuing  education  has  just  embarked 
on  the  second  part  of  its  remit  which 
embraces  postgraduate  and  continuing 
education,  and  no  doubt  distance  learning 
will  be  considered.  Some  indication  of  the 
Society's  interest  has  already  been  given 
with  the  recent  invitation  to  tender  for  a 
research  project  on  that  very  subject. 


Welsh  education 


unique 


Provisions  for  postgraduate 
education  in  Wales  are  said  to  be 
unique  because  of  direct  links  with 
a  Secretary  of  State.  The  Welsh 
Committee  for  Postgraduate 
Pharmaceutical  Education  was 
established  in  1978  in  the  UK.  It  was 
set  up  by,  and  has  direct  access  to, 
the  Secretary  of  State  for  Wales. 
The  Committee's  director,  Dr  David 
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Mr  Peter  Griffiths  (centre),  principal  pharmacist  at  Morriston  Hospital,  Swansea, 
receiving  the  Evans  Medical  Prize  in  Wales  from  Mr  Dave  Allen  (right),  hospital  sales 
manager  at  Evans  Medical.  Mr  Phillip  Thomas,  research  and  development  pharmacist 
attached  to  Morriston  Hospital,  who  helped  arrange  the  prize  looks  on.  It  is  the  first  time 
the  £250  prize  has  been  awarded.  It  was  presented  at  the  Welsh  Conference  for  a  project 
on  evaluation  of  the  benefits  and  cost-effectiveness  of  a  topping  up  service.  This  year  the 
prize  was  awarded  for  work  done  in  hospital  but  next  year  community  pharmacists  in 
Wales  will  be  eligible  for  a  prize  for  practice  research 
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THE 
WALKER  DAVIS 

GROUP 
COLLECTION 


Walker  Davis  Proudly  Present  their 
collection  of  cosmetics,  toiletries  and 
household  products. 
Manufactured  to  Walker  Davis' 
exacting  standards. 


*  A  U.K.  produced 
perfume  reflecting 
the  retail  price 

*  Growing  in  Popularity 

*  Stylish  White  and 
Gold  Presentation 

*  Range  includes 
Boxed  Gift  Set 


FAMILY  BATH  RANGE 


Hypo  Allergenic 
—  suitable  for 
all  skin  types 
Comprehensive  range 
Value  for  money 
Competes  with 
own  label  products 


remine 


One  of  the  leading 
branded  Cleansing 
creams 

A  long  established 
product  of  over  60 
years 

300  ml  Tub 
exceptional  value 


CALIGULA 


Strong  Masculine 
Appeal 

Distinctive  packaging 
Competitively  priced 
Ideal  Mens  Gift 


OZONOL 


Extensive  household 

range 

Economic 

Have  Stood  The  Test 
Of  Time 
Endorsed  by 
Airlines  and 
Government  bodies 


Available  Direct  or  from  Your  Local 
Wholesaler 

For  Quality  Products 
Ring  Walker  Davis  Ext:  253 

Walker  Davis  &  Company  Limited 

Spenklin  House,  Gunnersbury  Avenue, 
London  W4  5QB 
Telephone;  01-995  1380 
Telex:  934225  Spenklin 


WELSH  CONFERENCE 


continued  from  p727 

Bailey,  reviewed  the  provision  of 
postgraduate  courses  in  Wales  which  are 
based  on  the  syllabus  for  the  College  of 
Pharmacy  Practice. 

To  overcome  difficulties  with  travel, 
seven  centres  of  postgraduate  education 
have  been  established,  each  with  its  own 
tutor,  responsible  for  organising  meetings. 
In  effect  this  arrangement  has  meant  that, 
apart  from  an  area  down  the  eastern  side  of 
Wales,  pharmacists  are  within  30  miles  of 
one  of  the  centres  and  over  90  per  cent 
within  15  miles.  The  success  of  the 
arrangement  can  perhaps  be  measured  by 
the  fact  that  1,609  of  the  1,765  pharmacists 
in  Wales  have  attended  at  least  one 
postgraduate  meeting  since  1979. 

For  the  future  Dr  Bailey  also  saw 
distance  learning  techniques  playing  a 
useful  role  in  CE.  "But  the  traditional 
lecture,  ideally  supplemented  with 
suitable  reading  references  and  handouts, 
will  probably  always  prove  the  most 
economic  means  of  providing  basic 
information". 

He  also  saw  video  as  an  ideal  medium 
for  studying  clinical  topics.  Video  cameras 
have  been  of  particular  value  in  training 
pre-registration  students  during  role-play 


selection  of  journals. 

It  is  envisaged  that  individual 
pharmacists  will  use  the  laboratory  for 
their  own  research. 

The  Committee  have  been  looking  at 
ways  to  encourage  absent  pharmacists  to 
become  involved  with  CE  and  at  the  same 
time  to  reward  those  who  do  participate. 

Early  next  year  a  pilot  scheme  is  to  be 
launched  with  a  select  number  of 
pharmacists  using  log  books  to  record 
attendance  at  postgraduate  meetings.  Dr 
Bailey  suggested  that  such  a  record  could 
be  a  useful  adjunct  when  deciding  on 
promotion.  "Indeed  I  look  forward  to 
seeing  the  first  job  advertisement  which 
asks  applicants  to  provide  evidence  of 
their  involvement  in  postgraduate 
education. 

That  evidence  could  also  be  provided 
by  membership  of  the  College  of 
Pharmacy  Practice,  Dr  N.A.  Armstrong  of 
the  Welsh  School  of  Pharmacy  at  Uwist 
told  the  conference.  He  gave  a  potted 
history  of  the  College  and  an  account  of  its 
present  day  activities.  He  also  reminded 
the  conference  that  the  decision  of 
whether  the  college  should  remain  part  of 
the  Pharmaceutical  Society  or  become  a 


Some  of  the  speakers  during  the  discussion  session  at  this  year' s  conference:  Left  to  right: 
Dr  David  Bailey,  Mr  Raymond  Dickinson,  Mr  David  Hamilton,  and  Dr  Norman  Westwood. 
Behind  is  Mr  David  Burt  who  chaired  the  Conference 


sessions  when  individual  interviews  could 
be  played  back  and  discussed  by  a  group. 
And  the  Welsh  committee  has  decided  that 
each  postgraduate  tutor  should  eventually 
have  video  equipment.  Indeed  distance 
learning  programmes  themselves  may  use 
th  3  video  in  future  with  more  and  more 
households  owning  such  equipment,  Dr 
Bailey  said. 

On  similar  lines  the  Committee,  in 
conjunction  with  the  Welsh  School  of 
Pharmacy,  is  seeking  suitable 
accommodation  for  a  resources  laboratory 
to  be  situated  in  Cardiff.  It  is  intended  that 
the  laboratory  will  provide  a  drug 
information  unit,  a  tape  and  video  library 
together  with  playback  facilities  and  a 


separate  body  would  have  to  be 
considered  by  the  College's  board  of 
management  at  their  next  meeting  in 
December. 

College  student  membership  now 
stands  at  around  300.  There  are  10  who 
have  completed  their  membership  exams, 
and  hopefully,  five  more  will  be  added  to 
that  list  when  results  of  the  part  II  exam 
they  were  to  sit  on  Tuesday  this  week  are 
known;  on  the  same  day  14  candidates 
were  to  sit  part  I  exams. 

Discussions  are  underway  on  the 
possibility  of  the  College's  research  fellow 
—  who  will  be  sponsored  by  the 
Department  of  Health  —  being  based  at  St 
Thomas'  hospital  research  unit. 
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More  competition 
for  health  care 

Primary  health  care  should  be 
based  on  a  more  competitive  system 
of  incentives  and  penalties, 
according  to  Professor  Marshall 
Marinker,  director,  Merck  Sharp  & 
Dohme  Foundation  and  a  former 
professor  of  general  practice. 

He  envisages  a  system  of  units, 
possibly  based  on  existing  general 
practices,  which  would  be  given  a 
franchise  to  provide  health  care  to  a 
community  and  which  would  be  rewarded 
according  to  cost  effectiveness  and  the 
health  care  targets  reached.  The 
practitioners  in  the  unit,  whether  doctors, 
nurses  or  health  visitors  (pharmacists  were 
not  mentioned)  might  become  profit 
sharing  partners,  and  the  commissioning 
agency  might  be  the  new  independent 
family  practitioner  committees.  NHS 
"enterprise  zones"  could  be  set  up  to 


evaluate  such  alternative  forms  of  care. 

Professor  Marinker  puts  forward  these 
suggestions  in  a  booklet  "A  new  NHS  Act 
for  1996?",  the  result  of  a  discussion 
meeting  held  by  an  Office  of  Health 
Economics  study  group.  OHE  director 
Professor  George  Teeling-Smith  points  out 
in  another  paper  that  the  original  concepts 
of  the  NHS  are  no  longer  relevant  and  that 
new  economic  principles  are  needed  to 
make  the  NHS  respond  to  the  challenges  of 
the  1990s. 

Writing  on  the  pharmaceutical 
industry,  Dr  Brian  Cromie,  chairman, 
Hoechst  pharmaceutical  division,  said  that 
the  NHS  must  decide  if  it  wanted  to 
encourage  an  innovative  industry  or  go  for 
a  cheap  drug  policy  with  no  further 
research.  He  gave  a  six-point  plan  that 
would  put  the  industry  on  the  right  lines: 
restoration  of  patent  life  probably  to  15 
years  from  product  licence;  work  with  the 
Department  of  Health  and  Pharmaceutical 
Services  Negotiating  Committee  to  ensure 
no  lowering  of  standards  with  imported 
material  and  no  "windfall"  profits  for 
pharmacists;  original  pack  dispensing;  a 
tighter  promotional  code  concentrating  on 


information  rather  than  entertainment; 
review  of  the  "outdated,  discriminatory" 
price  regulation  scheme;  and  a  long  term 
public  relations  campaign  to  improve  the 
environment  for  the  industry.  "A  new  NHS 
Act  for  1996?"  (£1.50).  OHE,  12  Whitehall, 
London  SW1A  2DY. 


Independent  CPP 
in  New  Year? 

The  College  of  Pharmacy  Practice 
hopes  to  separate  from  the 
Pharmaceutical  Society  by  January 
1986. 

The  College's  board  of  management, 
meeting  last  week,  confirmed  its  view  that 
separation  from  the  Society  should  take 
place  as  soon  as  possible,  preferably  by 
January  1,  1986.  No  significant  opposition 
was  received  from  associates. 

The  board  is  now  working  on  proposals 
which  will  be  put  to  the  Society's  Council 
early  next  year. 


T'S  BACK  IN  TINS  TO  MAKE 
YOU  A  PACKET 


There's  nothing  quite  like  the  traditional  highK 


distinctive  Valda  tins.  That's  why  they're  coming 
back  onto  the  shelves  to  make  Europe's  best  selling 
pastille  even  more  popular  than  ever. 

A  MESSAGE  WITH  A  PUNCH 

We'll  be  pushing  the  new  repackaged  Valda 
pastilles  with  a  series  of  ads  in  "Punch"  and 
posters  at  railway  and  tube  stations.  They're 
original,  eye-catching  and  they  effectively 
project  Valda  s  image  as  the  alternative  thr<  >at 
pastilles. 

Valda  are  also  available  with  generous  deals 
for  wholesalers  and  retailers  alike  from  your 
Pharmagen  representative. 

So  il  yon  (I  like  to  make  a  packet  on  Valda 


contact : 


Pharmagen  Ltd.,  West  Lane, 
Runcorn,  Cheshire  VVA7  2PE. 
Telephone:  0928  712918. 


ALDA 


THE  ALTERNATIVE 
THROAT  PASTILLES 

Available  from  your  Pharmacist 


PSNI  COUNCIL  AND  AGM  m 


PSNI  secretary  to  act  as 
registrar  next  year? 


The  Pharmaceutical  Society  of 
Northern  Ireland  may  take  on  the 
role  of  Registrar  (through  the 
secretary)  under  the  Pharmacy 
(Northern  Ireland)  Order  1976  and 
the  Medicines  Act  1968  in  the  next 
twelve  months. 

The  president,  MrG.W.  McClaughlin 
referred  to  this  possibility  at  the  fifty-ninth 
annual  meeting  of  PSNI  on  September  27, 
outlining  discussions  which  had  taken 
place  with  DHSS  representatives. 

Mr  McGlaughlin  said  it  was  also  hoped 
to  computerise  the  Society's  records  in 
1985.  This  would  enable  the  Society  to 
easily  retrieve  information  relating  to 
pharmacy  and  the  Pharmaceutical 
Register  in  Northern  Ireland. 

Council  then  considered  the  draft 
Code  of  Ethics.  The  president  said  it  would 
replace  the  Statement  on  Matters  of 
Professional  Conduct  which  had  last  been 
produced  in  1958.  The  motion  to  adopt  the 
Code  of  Ethics  was  proposed  by  Dr  J.G. 
Swanton,  seconded  by  Mr  R.H.  Clarke, 
and  passed  unanimously. 

Lower  spending 
adds  to  surplus 

The  income  of  the  Pharmaceutical 
Society  of  Northern  Ireland  for  the 
year  ended  July  31. 1984  was  £58,804 
and  exceeded  expenditure  by 
£10.570. 

The  increase  in  surplus  —  last  year  it 
was  £7,835  —  was  accounted  for  mainly  by 
the  increase  in  retention  fees  from  £35  to 
£40,  treasurer  Mr  G.E.  Mcllhagger  told 
the  September  meeting  of  Council.  He 
said  this  year  was  notable  in  that 
expenditure  was  £494  lower  than  last  year 
at  £48,234,  but  there  was  no  guarantee  this 
would  happen  again.  The  report  of  the 
Finance  and  House  Committee  was 
accepted  by  Council. 

Council  adopted  the  nomination  of  Dr 
John  Gillman  Swanton  as  president,  of  Mr 
Derek  Corbett  as  vice-president  and  of  Mr 
George  Edward  Mcllhagger  as  treasurer. 
The  election  of  officers  will  take  place  at 
this  month's  meeting  of  Council. 

The  General  Purposes  Committee 
recommended  that  the  membership  of  the 
Council's  Committees  for  1984-85  should 
be  as  follows: 
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The  president  declared  John 
Alexander  Crawford,  William  Thomas 
Hunter,  George  Edward  Mcllhagger, 
Catherine  O'Rourke  and  John  Gillman 
Swanton  re-elected  to  the  Council  for  a 
further  three  years. 

Mr  Sam  Moore,  who  had  decided  not 
to  stand  for  re-election,  was  thanked  by  Mr 
McGlaughlin  for  the  work  he  had  done 
during  the  twelve  years  that  he  had  been 
on  the  Council.  Mr  Moore  was  president 
during  the  year  1978-79. 

The  president  referred  to  the  business 
that  the  Council  had  undertaken  during 
the  year,  and  thanked  the  chairman  of  the 
various  committees,  Mr  Clarke 
(Education),  Mr  Corbett  (Law  and  Ethics) 
and  Mr  Dillon  (House  and  Finance)  for 
their  co-operation  and  time  given. 

Branch  meetings  were  held  in 
Ballymena  and  Craigavon,  and  the  office- 
bearers were  congratulated  for  the  work 
they  do  in  trying  to  keep  the  members 
interested  and  together. 

At  the  last  annual  meeting  it  was 
decided  to  try  and  stimulate  the  interest  of 
young  pharmacists  in  the  Society. 


Finance  and  house  —  R.H.  Clarke,  D. 
Corbett,  R.G.  Dillon  (chairman),  J.  Kerr, 
G.E.  Mcllhagger,  M.V.A.  Napier,  T.I. 
O'Rourke,  Dr  J.G.  Swanton  and  Miss  M.J. 
Watson. 

Ethical  and  Law  —  J.  Chambers,  D. 
Corbett,  J. A.  Crawford,  J.H.  Galbraith 
(chairman),  W.T.  Hunter,  R.J.G. 
McDonald,  G.W.  McGlaughlin,  Dr  J.G. 
Swanton  and  Mrs  C.B.A.  Watson. 
Education  —  R.H.  Clarke,  D.  Corbett, 
W.T.  Hunter,  J.  Kerr  (chairman),  Mrs.  C. 
O'Rourke,  Dr  J.G.  Swanton,  Professor 
P.F.  D'Arcy  and  Professor  R.  Grigg. 
General  Purposes  —  D.  Corbett,  J.H. 
Galbraith,  J.  Kerr,  G.W.  McGlaughlin, 
G.E.  Mcllhagger,  Dr  J.G.  Swanton 
(chairman). 

On  the  motion  of  Mr  Hunter,  seconded 
by  Mrs  C.B.A.  Watson,  Miss  H.J.  Watson 
was  appointed  to  the  General  Purposes 
Committee. 

The  British  Pharmaceutical 
Conference  was  attended  by  several 
members  of  Council  who  reported  the 
Conference  had  been  well  organised,  the 
scientific  sessions  well  attended  and 
organised,  and  the  social  events  very 
enjoyable. 

An  application  by  Mr  B.  Kerr,  MPS  for 
a  grant  from  the  C.W.  Young  Scholarship 
Fund  was  received. 


Consequently  a  presidents  "At  Home"  was 
held  with  a  view  to  finding  out  how  the 
young  pharmacists  wanted  to  become 
involved  with  the  Society.  A  steering 
committee  had  been  set  up  to  try  and 
establish  the  Young  Pharmacists'  Group  as 
an  independent  group  within  the  Society 
and  is  presently  drafting  a  constitution. 

The  treasurer,  Mr  Mcllhagger, 
presented  the  accounts  and  balance  sheet 
of  the  Society  for  the  year  ended  July  31, 
1984.  The  surplus  of  income  over 
expenditure  was  £10,570,  an  increase  of 
£7,839  over  the  figure  for  the  previous 
year.  Administration  charges  of  £4,200 
had  been  received  from  Northern 
Pharmacies  Ltd  and  expenditure  had  been 
held  to  the  1983  level. 

Mr  W.E.  Cooper  asked  if  the  report  in  a 
past  issue  of  the  Chemist  &  Druggist  of  the 
Council's  submission  to  the  Nuffield 
Inquiry  was  a  true  reflection  of  Council 
opinion.  The  point  in  question  was  the 
reported  endorsement  by  the  Council  of 
health  centre  pharmacies.  The  president 
said  that  the  secretary  would  report  to  the 
Council  on  the  matter  so  that  they  could 
take  any  necessary  action. 

Editor  C&D's  report  would  appear  to 
be  in  line  with  Council's  Nuffield 
submission  in  which  it  is  clearly  stated  that 
all  new  health  centres  should  include  a 
consortium  pharmacy. 


Mr  R.H.  Clarke  (chairman  — 
Education  Committee)  reported  on  a  visit 
to  Galen  Ltd,  Craigavon  and 
recommended  the  company  should  be 
recognised  for  the  pre- registration 
training  of  pharmacy  graduates.  This  was 
accepted. 

Professor  D'Arcy  drew  to  the  attention 
of  the  Council  the  Budapest  Declaration 
which  was  adopted  at  the  recent  FIP 
Congress  in  Budapest. 

The  Council  in,  accepting  the  spirit  of 
the  Declaration,  agreed  that  the  secretary 
should  bring  the  document  to  the  attention 
of  the  DHSS  and  the  secretary  of  the 
Nuffield  Inquiry. 

The  following  applications  for 
registration  as  Pharmaceutical  Chemists 
under  the  reciprocal  agreement  between 
the  Northern  Ireland  and  Great  Britain 
Societies  were  granted:  Padraig  J.  A. 
Bradley,  10  Queenora  Avenue, 
Portstewart,  co  Londonderry,  Miss  F.G. 
Harte,  31A  Alexandra  Drive,  Aigburth, 
Liverpool,  Mr  A.W.  McW.  Jack,  5 
Henderson  Park,  Maydown,  Londonderry, 
and  Miss  E.M.  Carvill,  42  Delhi  Street, 
Belfast. 

The  application  of  David  James 
Walker,  Ontario,  Canada  for  the 
restoration  of  his  name  to  the  Register  was 
also  granted. 
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Medicine  support 
—  on  what  basis? 

I  have  read  C&D  and  its  enclosures  of 
October  6  with  growing  concern  at  the 
attitude  of  most  of  the  advertisers  of 
medicines,  who  are  soliciting  the  support 
of  our  profession  in  the  distribution  of  their 
products. 

Perhaps  I  can  mention  some  of  the 
advertisements  in  order  of  appearance 
rather  than  concern: 
Benylin:  The  selling  point  is  that  this 
product  receives  most  pharmacy 
recommendations.  The  manufacturer  has 
a  reputation  in  pharmacy  to  be  envied, 
and  the  actions  of  our  colleagues  are  not  to 
be  disregarded  lightly.  Nevertheless,  we 
are  individual  practitioners  and  should  be 
able  to  make  up  our  own  minds  based  on 
the  formulation  of  the  product. 
Contac  400:  The  mam  thrust  of  this 
advertisement  is  a  "snuffs  out  sniffles" 
poster.  There  is  no  mention  of 
phenylpropanolamine  but  perhaps  that  is 
intentional. 

Fisherman's  Friend:  The  main  virtue  of 
these  products  is  that  they  are  "taste  and 
sales  sensations".  That  is  most  llliminating 
for  a  discriminating  pharmacist. 
Labiton:  This  advertisement  is  a  little 
better,  indicating  as  it  does  some  of  the 
active  ingredients  —  but  not  all  of  them 
and  with  no  reference  to  any  of  their 
quantities. 

Lotussin:  We  are  told  that  doctors 
prescribe  this  product  and  it  is  profitable 
and  we  are  encouraged  to 
counterprescribe  it  with  confidence. 
Neither  of  these  claims  inspires  me  with 
sufficient  confidence. 
Propam:  This  we  are  told  is  an  effective 
analgesic  but  the  advertisement  fails  to 
convince  me.  Could  this  be  just  another 
"me  too"  product?  If  so,  one  can 
understand  the  manufacturer  being  loath 


to  declare  the  formula,  but  are  we  still 
gullible  enough  to  buy  on  such  flimsy 
statements? 

Aqua-ban:  This  product  we  are  told  is  the 
only  GSL  diuretic  and  a  strong  profit 
earner.  Is  the  bikini  clad  young  lady  meant 
to  compensate  for  lack  of  product 
information? 

Sure  Shield:  This  company  is  spending 
£50,000  on  advertising  and  we  can  trust 
the  "proven  formula".  I  suppose  these 
products  have  been  about  for  so  long  that 
most  might  be  expected  to  know  the 
formula  —  but  all  of  us? 

If  it  can  be  assumed  that  pharmacists 
will  only  buy  products  when  they  are 
provided  with  sufficient  information  then 
some  of  these  advertisers  must  be  wasting 
their  money. 

If  they  are,  why  do  they  keep  on 
repeating  their  mistakes?  Do  we  see 
ourselves  as  others  see  us? 
W.B.  Rhodes 
Camberley 

Unibond  a 
grave  offence'? 

Unichem's  Unibond  is  a  grave  offence 
against  natural  justice,  in  that  existing 
"small  account"  shareholders  are  being 
deliberately  excluded  from  sharing  the 
excess  profits  they  have  helped  to  create. 

The  real  injustice,  however,  is  that 
these  excess  millions  have  been  allowed  to 
accumulate  at  all.  Clear  and 
unmistakeable  evidence  that  "our  very  own 
friendly  co-operative"  has  overcharged  its 
share-holders  all  these  years. 

It  wouldn't  surprise  me  to  learn  that  the 
whole  thing  is  illegal.  If  it  isn't,  it  jolly  well 
ought  to  be. 
PJ.  Hanger 
Northampton 

□  Mr  Hanger  is  a  Unichem  shareholder 
—  Editor. 


Back  to  base 
with  data 

May  I  disassociate  myself  and  my 
company's  on-line  pharmacy  information 
database  —  On-pharm  from  Dr  Ian 
louhar's  proposed  scheme  {C&D, 
September  15,  p435)  which  is,  apparently, 
to  sell  OTC  and  POM  drug  "advertising" 
under  the  guise  of  "a  home  doctor  service 
on  Prestel." 

During  the  past  week  9,600  members 
will  have  received  details  of  On-pharm  in 
the  post.  Confusion  may  arise  between  Dr 
louhar's  proposed  scheme  and  the  On- 
pharm  pharmacy  database,  which  has 
been  hosted  on  Prestel  throughout  its  on- 
line development  since  September  last 
year  (C&D,  September  8,  p388). 

I  would  like  to  reassure  all  our 
pharmacists  that  there  will  be  no 
references  to  prescription  medicines  by 
name  on  our  open  data  base. 

On-pharm 's  professional  and 
commercial  information  (eg  the  C&D  On- 
line) is  restricted  by  Prestel's  "closed  user 
group"  mechanisms  to  pharmacist 
members. 

We  cater  for  an  OTC  manufacturing 
company  wishing  to  advertise  its  products 
directly  to  the  public,  by  providing  dual 
function  menus.  Pharmacists  are  able  to 
access  all  of  a  company's  information  and 
order  pages  from  these  menus,  the  lay 
person  (who  will  not  be  registered  on 
closed  user  groups)  will  only  be  able  to 
access  pages  devoted  specifically  to  the 
promotion  of  OTCs  and  toiletries  etc  by  the 
manufacturer.  On-pharm  will  maintain  a 
position  which,  if  there  is  to  be  any  bias  at 
all,  will  always  lean  strongly  towards  that 
favoured  by  the  pharmaceutical  and 
medical  bodies. 
Idris  Hughes 
Director,  On-pharm, 
Harpenden,  Herts 


Symbols  for  purity  and  health 


artificial 
additives 
FREE 


retined 
sugar 
FREE 


V 

cholesterol 
FREE 


LOW 
saturated 
fat 


vegetarian 


milk  FREE 


® 


egg 
FREE 


4, 


grain 
FREE 


GLUTEN 
FREE 


(wheat,  rye,  barley,  oats) 


found  on  Cantassium  vitamins,  minerals  and  diet  foods 
the  Professional's  choice. 

Sole  chemist  distributors  Dendron  Ltd., 
94  Rickmansworth  Road,  Watford,  Telephone  No.  0923  29251. 


©Rita  Greer 
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McEnroe 


WINS  ON  CLOSE 
DECISION. 


When  John  P  McEnroe  starts  talking, 
people  tend  to  listen. 
Which  is  why  the  1983  Bic  Razor  T.  V 
campaign  sent  sales  soaring. 

He's  still  undisputed  champion  in  1984, 
and  he's  still  talking  Eicon  a  new  nationwide 
campaign  screened  this  Autumn. 

All  of  which  gives  Bic  stockists  a  chance 
to  get  ahead  of  the  game.  And  the  opposition. 


REGISTERED  TRADE  MARK 


RAZOR 

Biro  Bic  Limited,  Whitby  Avenue,  Park  Royal,  London,  NW10  7SG 
Tel  01-965  4060  Telex  25152 


LETTERS 


Frustrations  of 


importing 


Who  or  what  is  the  Department  of  Health 
trying  to  fight  on  parallel  importing?  There 
can  be  no  doubt  it  views  its  mission  in  life 
as  one  of  conflict  rather  than  co-operation. 
To  certain  factions  I  apologise  for  my 
cynicism:  It  is  but  a  privileged  few  who 
wield  power  and  are  able  to  create  havoc 
within  the  system. 

At  best,  the  PL  (PI)  licensing  system  is 
still  in  its  infancy.  A  team  of  bureaucrats 
has  adopted  what  is,  in  essence,  the  same 
system  for  licensing  parallel  imports  which 
has  already  been  tried,  tested  and  proved 
to  be  successful  in  Holland.  Whether  or 
not  those  bureaucrats  understood  the 
practical  applications  of  their  devices 
seems  to  be  unimportant  as  they  have 
delegated  that  task  to  staff  in  the  licensing 
division.  With  all  due  respect  to  these  staff, 
it  would  appear  some  are  totally  untrained 
for  the  task  before  them,  often  unable  even 
to  recognise  the  difference  between  a 


tablet  and  a  capsule.  Acknowledgements 
of  PL  (PI)  applications  have  been  issued  to 
applicants  by  way  of  lists  poorly  written  on 
student  pad  refill  sheets,  often  with 
pharmaceutical  names  misunderstood  and 
mis-spelt.  However,  these  junior  clerks  are 
working  to  the  best  of  their  abilities,  and 
have  already  sent  hundreds  of  PI 
applications  through  to  their  senior 
colleagues.  Nevertheless,  there  seems  to 
be  a  huge  bottleneck  as  there  are  still  no  PI 
licenses  emerging  from  the  pipeline.  But 
the  fact  that  one  or  two  rejections  have 
been  issued  would  tend  to  indicate  that  all 
parts  of  the  system  are  able  to  operate.  So 
is  some  political  force  being  brought  to 
bear  in  higher  circles  to  delay  the  actual 
issuing  of  licenses?  Threats  were  made  last 
week  by  the  DHSS  enforcement  division  to 
prosecute  parallel  importers  still  in 
business  (see  p707). 

But  beware  my  Ministry  friends  —  at 
best  you  may  look  awfully  silly  and  at  worst 
find  yourselves  the  subject  of  severe 
criticism,  reprimand  or  punishment 
through  the  European  courts.  First  check 
that  your  policing  left  hand  knows  what 


Mr  D.M.  Bryce  (right)  of  Boots  Co,  presi- 
dent of  the  Society  of  Cosmetic  Scien- 
tists, with  Professor  A.H.  Beckett,  OBE, 
of  Chelsea  College,  who  delivered  the 
Society's  1984-85  inaugural  lecture,  on 
the  penetration  of  active  ingredients 
through  the  skin 


your  bureaucratic  right  hand  is  doing  and 
be  careful  that  you  are  not  being  used  as 
pawns  in  a  commercially  sponsored 
political  game. 
M.C.  Hamilton 

Managing  director,  Stephar  BV 


Which 
VAIMs 


Here's  great  news  for  everyone  using  or  buying  a  van. 
Now  at  last  the  answers  to  all  your  questions...  What 

type  of  van  is  best?  Which  is  easiest  to  service, 
cheapest  to  run,  most  reliable?  Is  it  better  to  buy  new 
or  secondhand? 
This  bumper  72  page  magazine  covers 
everything  from  road  tests  to  running 
costs,  to  bodybuilding  options. 

PLUS  the  opportunity  to 
WIN  A  BEDFORD  VAN 


Which 


For  facts 
by  the  van load  -       w    f  gm- 
to  help  you,  get  & 

for  everyone  using 
or  buying  a  van 


ME  •  LEMSIP  •  STPHDIH0  THE  TEST  OF  TIME  •  LE 


LUCftJ  MINUTE 

■PRIZE  ORRH- 


WINNERS 


FIRST  PRIZE  £100  -  XY  10.03 
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SECOND  PRIZES  OF  £20 

AZ  11.24  XY  02.48  LT01.31 

LT  15.28  LT  11.23  XY  03.08 

XY  06.14  XY  20.06  LT  00.18 

AZ01.20 

CONGRATULATIONS  FROM  THE  BRAND  LEADER  -  LEMSIP 
Winners  will  be  confirmed  by  post  and  prize 
cheques  will  be  despatched  direct  to  the  address 
shown  on  the  counterfoil. 
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Shop  assistance 

required? 
Apply  at  NatWest. 


If  you  need  a  little  help  to  expand  your  business, 
then  a  NatWest  Business  Development  Loan  could  be 
just  the  ticket. 

We'll  consider  lending  you  anything  from  £2,000 
right  up  to  £250,000  to  pay  for  such  things  as  a  move  to 
bigger  premises,  or  computerised  stock  control 

And  along  with  the  money,  you'll  be  able  to  call 
on  the  wealth  of  experience  that  comes  from  lending 
no  less  than  £500  million  in  Business  Development 
Loans  last  year. 

You  could  also  make  arrangements  to  benefit 
from  a  Capital  Repayment  Holiday  which  means  you 
don't  have  to  pay  anything  on  your  loan  but  interest, 
for  up  to  two  years. 

If  you'd  like  to  know  more, 
fill  in  the  coupon,  or  pick  up  a 


t!>  NatWest 

The  Action  Bank 


leaflet  from  any  branch.  Small  Business  Service 

I  I 

I  would  like  to  know  more  about  NatWest 's  Business  Development 
Loan,  with  Capital  Repayment  Holiday. 

Name  


Address. 


Company- 
Position  


Please  send  this  coupon  to:  National  Westminster  Bank  PLC,  Small  Business  Service, 
FREEPOST,  Hounslow  TW4  SBR. 

3963CD  | 


BUSINESS  NEWS 


Retail  spending  hits 
a  new  record 


The  seasonally-adjusted  level  of 
retail  sales  reached  a  new  record  in 
September,  according  to 
provisional  figures  from  the 
Department  of  Trade  and  Industry. 

The  volume  index  for  September  rose 
3  per  cent  to  reach  114.3(1980  =  100).  This 
compares  with  an  August  figure  of  1 10.9. 

Average  sales  for  the  third  quarter  are 
estimated  to  be  3.7  per  cent  above  the 
value  a  year  earlier.  September  itself 
shows  an  8  per  cent  rise  on  a  year  ago. 

Clothing  and  footware  have  been 
particularly  bouyant,  thanks  to  cold 


weather  coming  earlier  than  usual.  The 
figures  are  being  taken  to  indicate  that 
consumer  spending  improvements  have 
not  run  out  of  steam,  despite  some  rather 
flat  figures  during  the  Summer. 

"All  the  evidence  from  the  High  Street 
points  to  an  underlying  level  of  consumer 
spending  which  is  remarkably  bouyant  for 
this  stage  in  the  cycle"  says  columnist  Lex 
in  the  Financial  Times. 

The  retail  sales  figures  published 
regularly  in  Chemist  &  Druggist  show  a 
value  rather  than  volume  level  and,  unlike 
the  volume  figures,  are  not  seasonally 
adjusted. 


Beecham  German 
bonds  issue 

Beecham  are  looking  to  raise 
DM200m  (£53m)  as  the  first  ever 
British  borrower  on  the  German 
bond  market. 

The  money  will  be  raised  with  ten  year 
bonds  carrying  7.375  per  cent  interest  — 
little  more  than  half  the  rate  which  would 
have  to  apply  in  America  or  the  UK. 

Beecham  say  they  have  no  specific  use 
in  mind  for  the  money,  but  that  it  will  be 
used  for  "general  corporate  expansion"  of 
their  German  pharmaceuticals,  cosmetics 
and  toiletries  businesses. 

Returns  policy  on 
electricals 

The  Small  Electrical  Appliance 
Marketing  Association  has 
launched  a  bid  to  cut  down  on  the 
returns  which  cost  the  industry 
around  £37m  a  year. 

The  Association  earlier  this  year 
commissioned  research  to  find  out  what 
policy  would  be  acceptable  to  consumers, 
which  has  resulted  in  the  following  new 
guidelines  for  returned  goods: 
Q  Exchange  for  another  small  electrical 
appliance  within  28  days  of  purchase. 
O  Service,  free  of  charge,  after  28  days 
and  withm  12  months  of  purchase. 

The  research,  carried  out  by  MAS, 
showed  that  nearly  70  per  cent  of 
consumers  found  this  arrangement 
acceptable  and  51  per  cent  found  it  very 
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Some  of  the  winners  of  the  Institute  of 
Packaging's  1984  Starpack  awards. 
Taylowe's  Kiku  pack  for  Faberge  (bronze 
star),  Mardon  ILungworth's  Steradent  tube 
(bronze  star  and  technical  innovation, 
award),  Johnsen  &  Jorgensen's  Securisafe 
pack  for  Relcofen  (bronze  star  and 
technical  innovation  award),  Le  Jardin 
packs  by  Beamglow  (silver  star),  Insight 
Cartons'  Sucropette  assay  kits  for  Boots- 
Celltech,  (bronze  star)  and  Prestige 
Packaging's  Reverence  carton 


acceptable.  Nine  out  of  ten  consumers 
favoured  a  "common  policy"  amongst 
retailers,  and  generally  did  not  think 
retailers  should  be  obliged  to  take  back 
non-faulty  appliances. 

It  has  become  increasingly  the 
practice  for  goods  —  whether  faulty  or  not 
—  to  be  returned  to  the  retailer  for 
exchange  or  refund  within  12  months,  says 
SEAMA.  Often  when  goods  are  sent  back 
to  manufacturers,  no  apparent  fault  can  be 
found.  The  Association  hopes  its  policy 
can  be  adopted  to  stem  the  increasing 
costs  associated  with  returned  goods. 


US  approval 
for  Opticrom 

Fisons,  through  their  American 
subsidiary  Fisons  Corporation,  have 
been  given  approval  by  the  Food 
and  Drug  Administration  to  market 
Opticrom  in  the  US. 

Opticrom,  a  "major  product"  among 
the  company's  anti-allergy  drugs,  is 
already  marketed  in  most  of  the  world,  and 
was  launched  in  Japan  earlier  this  year.  It 
is  used  in  the  treatment  of  allergic  eye 
disorders,  and  receives  a  US  launch  in 
November. 

Lloyds  contract 
for  Richardson 

Richardson  Computers  are  to 
supply  their  Electron  computer 
labeller  to  the  Midlands-based 
Lloyds  pharmacy  chain. 

Richardsons  are  hoping  to  install 
labellers  in  all  61  branches  of  Lloyds  by 
the  end  of  November.  The  company  admit 
they  will  be  stretched  but  say;  "If  anyone 
can  do  it  we  can." 

Alan  Lloyd,  of  Lloyds,  says  he  invited 
six  companies  to  tender.  He  has  held  back 
from  buying  for  the  whole  chain  until  now 
as  he  anticipated  prices  would  come 
down. 

Wellcome  secure 
Biogen  deal 

The  Wellcome  Foundation  has 
signed  an  agreement  with  Biogen 
providing  for  the  marketing  of 
Biogen's  hepatitis  B  vaccine  in 
major  world  markets. 

The  Biogen  vaccine,  made  from 
proteins  produced  by  genetically  altered 
yeast,  has  successfully  immunized 
chimpanzees  against  hepatitis  B  infection. 
Wellcome  plan  to  begin  human  clinical 
trials  in  early  1985  and  hope  to  progress 
rapidly  to  registration  in  the  key  world 
markets. 

Retail  prices 

The  Department  of  Employment  retail 
prices  index  for  all  items  reached  355.5  in 
September  (January  1974  =  100).  This 
represents  an  increase  of  0.2  per  cent  on 
August  (354.8)  and  an  increase  of  4.7  per 
cent  on  September  1983  (339.5). 
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COMING  EVENTS  ■■■IB 


USDAW  asks 
for  5-day  week 

Shopworkers  union  USDAW  is 
asking  retailers  to  give  their  staff  a 
five-day  holiday  over  New  Year. 

As  well  as  closing  on  Christmas, 
Boxing  and  New  Year's  Day,  shops  should 
also  close  for  the  two  days  either  side  of 
New  Year  says  USDAW. 

"This  would  be  a  measure  of 
compensation  for  the  dislocation  of 
general  working  conditions  which  arise 
during  the  pre-Christmas  period"  says  the 


Briefly... 


Torbet  Laboratories  will  be  moving  to  65 
Castle  Street,  Edinburgh  EH2  3LJ  on 
November  1 . 

Eli  Lilly  &  Co  have  changed  their 
telephone  number  to  Basingstoke  (0256) 
473241. 


Shopex  '85 


Shopex  '85  International  is  to  be  held  at 
Olympic,  London  June  9-13.  1985. 

This  year's  exhibition  was  a  success 
with  almost  16,000  visitors  including 
representatives  of  40  overseas  countries, 
say  organisers  AGB  Westbourne.  Next 
year's  show  is  to  be  opened  by  Sir  Terence 
Conran.  Organisers:  AGB  Westbourne 
Ltd,  Audit  House,  Field  End  Road, 
Eastcote,  Middlesex  HA4  9XE. 

Monday  October  22 

Wirral  Branch,  Pharmaceutical  Society,  St  Georges  Hotel, 
Liverpool,  at  8pm.  Discussion  on  report  of  working  party  on 
"Pharmaceutical  education  and  training".  Joint  meeting  with 
Liverpool  branch. 

South  West  Metropolitan  Branch,  Pharmaceutical  Society. 

lecture  theatre  B,  St  George's  Hospital  medical  school,  SW17, 
at  7.30pm.  Professor  A.  Clatworthy,  Metropolitan  Police 
forensic  laboratory  on  "Forensic  toxicology" 

Tuesday,  October  23 

Ayrshire  Branch,  Pharmaceutical  Society,  Piersland  House 
Hotel,  Troon,  at  8pm.  Mrs  J  McCabe  on  "Dmg  information  is  a 
necessary  service  to  purveyors  of  patient  information  —  fact  or 
fiction?". 

Wednesday,  October  24 

Wirral  Branch.  Pharmaceutical  Society,  postgraduate 
medical  centre,  Clatterbndge  hospital,  at  8pm  DrJ.R.  Nixon 
on  "Design  of  sustained  release  dosage  forms" 


CLASSIFIED! 


Thursday,  October 25 

Hull  Pharmacists'  Association.  Francis  Reckitt  Centre, 
Dansom  Lane,  at  8pm  Barn  dance  and  supper 

Friday,  October  26 

Durham  County  Branch.  Pharmaceutical  Society,  Eden 
Arms  Hotel,  Rushyford,  at  8  pm  Annual  dinner  dance.  Tickets 
£1 1.50  each,  available  from  the  branch  secretary  Mr  L.  Wood, 
"Wyndhurst",  33  Westheld  Road,  Bishop  Auckland,  Co  Durham 
DL14  6AE 

Advance  intormation 

Harrison  Memorial  Lecture,  Pharmaceutical  Society,  1 
Lambeth  High  Street,  London,  November  14,  at  7pm.  Professor 
P  F  D'Arcy,  head  of  pharmacy  department,  The  Queen's 
University,  Belfast,  on  "Drugs  and  the  elderly  —  an  ageing 
problem".  President  of  the  Pharmaceutical  Society  Dr  Hopkin 
Maddock  is  to  present  Professor  D'Arcy  with  the  Harrison 
Memorial  Medal 

Pharmaceutical  Society,  Lambeth  High  Street,  London  SE1, 
November  15,  at  7pm.  Dr  M.  Rule,  research  director  to  the  Mary 
Rose  Trust,  on  "Tudor  life,  diet,  health,  nutrition  and  medical 
impedimenta  as  revealed  by  excavation  and  raising  of  the 
warship  'Mary  Rose'".  Joint  meeting  with  the  British  Society  for 
the  History  of  Pharmacy  and  the  Royal  Society  of  Health 
pharmaceutical  group  Tickets  from  Mr  R.E.  Marshall, 
department  of  pharmaceutical  sciences,  Pharmaceutical 
Society  at  above  address 

Laboratory  of  the  Government  Chemist  and  Institute  of 
Trading  Standards  Administration.  Church  House,  Great 
Smith  Street,  London  SW1,  November  20-21  Two-day 
conference  on  "Quality  standards  —  burden  or  benefit9"  The 
programme  covers  guality  standards,  their  control,  how  they 
affect  the  consumer  and  national  and  international  legislation 
Cost  is  £150  plus  VAT  Information  from  the  conference 
organiser  Laboratory  of  the  Government  Chemist,  Cornwall 
House,  Stamford  Street,  London  SE1  9NQ  (tel  01-928  7900) 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
KentTN9  1RW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Russell  Peacock  ext 
272  for  further  information 


Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear  under 
appropriate  headings 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Display/Semi  Display 

£  1 1 .50  per  single  column 
centimetre,  min  30mm.  Column 
width  42mm. 
Whole  Page  £990.00 
(260mm  x  180mm) 
Half  Page  £525.00 
(125mmx  180mm) 
Quarter  Page  £295.00 
( 1 25mm  x  88mm) 


Box  Numbers  £2.50  extra 
Available  on  reguest'. 


Agents 


AGENTS  REQUIRED 

With  established  retail  pharmacy  connections  to  sell 
our  range  of  UK  Generics  and  EEC  Imports  in  the 
following  areas:  — 

•  Devon,  Cornwall,  Somerset 

•  Wilts,  Dorset,  Oxford 

Suffolk,  ZmkmigmUm  f< 

•  N.  Wales,  Cheshire,  Salop 

•  Cumberland,  Northumberland,  Durham 

•  Central  Scotland 
High  earnings  for  the  right  people.  Our  top  agent 

earned  over  £1300  in  September. 
B.  R.  LEWIS  CHEMISTS  LIMITED 
Wheatley  Terrace  Road,  Erith,  Kent  or 
telephone  Brian  Lewis  or  Clive  Ewens  on 
Dartford  (0322)  349212. 


AGENTS 
REQUIRED 

We  require  agents  to  call  on 
chemists  and  veterinary 
practices. 

Possibility  of  big  earnings. 
Ring:  0903  213303 
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Appointments 


SALES  AND  MARKETING  MANAGER 

RETAI L/WHOLESALE  PHARMACY  MARKET 


Join  a 
Friendly, 
Expanding 
Private 
Business 


THE  COMPANY 

Our  client  is  a  friendly,  expanding  privately-owned  wholesale  chemist  which  distributes 
pharmaceutical/health  care  products  to  retail  pharmacies  in  certain  key  regions  of  the 
UK 

The  company  has  a  successful  history  of  trading  during  the  last  few  years  and  is  keen  to 
significantly  expand  its  business  from  its  established  and  respected  bases  of  operation. 
A  part  of  its  expansion  programme  will  involve  increasing  its  market  penetration  with  its 
existing  services  and  developing  a  range  of  additional  services  and  products  Moreover, 
the  company  wishes  to  increase  the  size  of  its  sales  and  marketing  department  by  the 
appointment  of  additional  staff 

THE  POSITION 

A  critical  aspect  of  its  expansion  programme  involves  the  appointment  of  a  top  class 
individual  to  join  the  company  in  the  new  position  of  SALES  AND  MARKETING 
MANAGER 

The  key  responsibilities  of  the  new  manager  will  be  the  development  of  the  company's 
marketing  strategies/plans,  the  man  management  of  sales  representatives,  the 
supervision  of  key  accounts  and  general  administrative  duties 

The  remuneration  package  is  attractive  and  includes  a  good  basic  salary  and  an 
excellent  incentive  scheme.  In  addition,  a  quality  company  car  and  other  fringe  benefits 
will  be  applicable 

THE  CANDIDATE 

The  successful  candidate,  aged  between  30  and  45,  will  be  an  experienced 
sales/marketing  professional  with  a  proven  track  record  in  man  management,  preferably 
in  the  health  care  industry  with  ethical  pharmaceuticals  and/or  O.T  C  products 
The  ideal  candidate  will  also  offer  sales  management  experience  in  the  retail/wholesale 
pharmacy  market  and  product  management  experience  would  also  be  an  extremely 
valuable  asset 

For  further  information  'phone  our  offices  for  an  application  form  or  write  to  us  enclosing 
a  full  c.v.  Initial  interviews  will  be  held  at  the  end  of  October  1984. 

Recruitment  Division 

55  High  Street,  Marlow,  Bucks.  SL7  1BA 
Telephone:  Marlow  (06284)  75204 


A  wholly  owned  subsidiary  of  a  multi 
national  organisation  with  a  turnover 

in  excess  of  sixty  million  pounds, 
seeks  additional  commission  agents 
to  operate  within  the  UK  selling  and 
expensive  range  of  toiletry,  cosmetic 
and  household  consumer  goods  items 
including  own  label. 

Applicants  wishing  to  earn  additional 

first  class  commissions  selling 
consumer  products  with  a  high  level 
of  demand  should  contact  by  letter. 

BARBICAN  ASSOCIATES 
313  SHAKESPEARE  TOWER, 
BARBICAN,  LONDON  EC2. 


Trade  Services 


Tablet  Production, 
Liquid  Production, 
Powder  Production, 
Packing 


CONTRACT  PHARMACEUTICAL  SERVICES  LIMITED 
Park  Road,  Overseal,  Burton-on-Trent,  Staffordshire 
Telephone:  0283  221016.  Telex  341345 


Property  for  Sale 


HIGHLY  SUCCESSFUL 

Retail  chemist  prominent  main  road  position  in 

SE  London. 

Turnover  £120,000  pa. 
with  excellent  potential  for  expansion. 

£39,000  plus  sav. 
OFFERS  INVITED. 

TeSephone:  01-764  1501 
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Professional  Prescription 
Computer  Labelling 


making  a 
DECISION 


Trying  to  make  sense  of 
Labelling  Systems? 

For  the  first  time  somebody  has  taken  the  trouble 
to  list  the  pros  and  cons  of  Computerised 

Labelling  -  if  you're  still  in  the  dark  this  booklet 
will  turn  on  the  light  -  Your  free  copy  will  be 
posted  to  you  by  return  -Just  write  or  ring  now. 


John  Richardson  Computer*  Lid 


is  a  book  to  read! 

John  Richardson  Computers  Limited,  Unit  337, 

Walton  Summit,  Bamber  Bridge,  Preston,  Lanes  PR5  8AR 

Telephone:  (0772)  323763 


only  £835.00  (EX  VAT)  NORMAL  PRICE  £895.00 


LABEL  AID: 


A  HIGHLY  VERSATILE  BUT  A  PURE  AND  SIMPLE  LABELLING  SYSTEM  FROM 
MICROCHEM.  CONSISTS  OF  EPSON  HX20  MICROCOMPUTER  AND  EPSON 
RX80  HIGH  SPEED  BUFFERED  PRINTER. 

UP  TO  1500  DRUGS  STORED.  UNLIMITED  For  further  information  and  a  14  day  free  trial 

DOSAGES  USER  FRIENDLY  (NO  MESSING  write  to:  Declec  Computers  Ltd,  243  Whitton  Ave 

WITH  STOCK  CONTROL,  ORDER  ENTRIES  East,  Greenford,  Middlesex,  or  ring  Girish  or 

OR  CHANGING  OF  PROGRAMMES)  Hemant  on  01-950  3370  (daytime)  01-902  2349 

and  01-950  4488  (24  hours). 


PROBABLY  THE  SIMPLEST  AND  THE  CHEAPEST  SYSTEM  AVAILABLE. 


TABLET  COUNTER 

ft 

LABEL  PRINTER 

RENTALS! 


Or  buy  outright  using  our  six  month  interest 
free  payment  scheme. 

Phone:  Kirby  Oldham  061-620  1421. 


AGENTS  TO  CALL  ON  CHEMISTS 
AND  OTHER  LABEL  USERS 

Fulfill  the  needs  created  by  labelling 
?/  v  legislation. 


eooo  commission,  full  back-up 

SERVICE,  PROMPT  PAYMENT, 


Iferlfe©  your 


IPLE  GASES  & 


■   AD  LABELS  LTD. 
72  RICHMOND  STREET, 
ASHTON-U^DER-IYNE,  0L6  7BJ. 
Tel:  061  -330  75S8  or  544i 


service 
here  —  and 
increase  your 
sales. 


THE  BEST  PERSON  FOR 
THE  JOB 


Q.    What  is  the  aim  of  an  appointments 

Advertisement? 
A.    To  recruit  the  best  person  for  your 

vacancy. 

©.    What  should  you  be  looking  at  when 
advertising  a  post  in  your  company? 
A.    The  best  media  for  your  advertisemen t. 


Q.    How  do  you  find  the  best  media  for  your 
advertisement? 

A.    1.  By  looking  at  the  quality  of  the 
circulation. 
2.  By  looking  at  the  direction  of  the 
circulation. 


What  is  the  Chemist  &  Druggist  Classified 
Sections  telephone  number? 
0732  364422  Ext.  272. 
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Would  like  to  invite  all 
their  clients  to  view  their 

exciting  new  range  of 
Christmas  cosmetics  and 
perfumes 
for  1984. 

33  Broughton  Street, 
Manchester. 
Telephone: 
061-832  3427 

Open  9.30-5  weekdays 
10-2  Sundays 


WE  OFFER  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 


LEXPRUM  STOREFITTERS 

£  Chappie  Rd,  Bovey  Tracey,  Devon. 

1:  0626  832308 


FILMS 


KODAK  TUDOR 


FLASH 


FILMS 


FILMS 


PERFUMES  &  COSMETICS 

CHEMIST  SUNDRIES,  FILMS  &  LOTS  MORE 


Enter  the  world  of  perfumes.  Selection  of  branded 
perfumery  at  competitive  prices. 
FOR  PRICE  LIST. 

&  01-960  0319  or  01-960  5752 


PASCOS 

425  Harrow  Road 
London  W 10  4RE 


OPEN 

M0N-FRI 1 0am  5  30pm 
SUNDAY  10am-12.30pm 


PERFUMES 


PERFUMES 


PERFUMES 


PERFUMES 


JUST 

PERFUMES 

457B  ALEXANDRA 
AVENUE,  RAYNERS  LANE, 
HARROW,  MIDDX. 
Tel:  01-866  4563 
01-868  0100 
Telex:  8954667  VBSTLX 
REF  SMY 

Largest  selection  branded 
perfumes  in  the  UK. 

Open  Sunday 
10am  to  2pm 


R&M  Taylor 
Wholesale  Ltd 

46  Bruntcliffe  Road,  Morley, 
Nr.  Leeds. 

Large  selection  of  French  perfumes, 
aftershave  and  toiletries  at  discount 
prices 
Hours  of  opening: 
8.30  to  5pm  Monday  to  Friday 
8  30  to  1  30pm  Sundays 
Tel:  0532  522171 


ALAMI  IMPORTS  &  EXPORT  LTD 


Handkerchiefs  loose  and  boxed 
range  of  tea  towels  Jacquard  and 
handloom  towels,  pillow  cases, 
yellow  dusters,  face  cloths,  baby 
nappies,  terry  socks. 


>»*i-  ^■^ULK  INQUIRIES  WELCOME 


H0PEGLADE  HOUSE 
19,  23  KINGSLAND  ROAD 
LONDON  E2  8AA 

Tel:  01-729  5501  (4  lines) 

Cables:  SUNAMEI  LONDON  Tclei:  893903  ALAMI  C 


/TmTiiuc  SHOPFITTING 
lLuxLlNE  SERVICE 


N.P.A.  &  NUMARK  APPROVED 


FREE  PLANNING  AND  ADVICE. 

FOR  YOUR  SHOPFITTING 

PROJECT. 

Contact:  — 

LUXLINE, 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS. 
Tel:  0525  381356. 


SHOPKIT.  Another  chance!  Some  of  you  have  yet  been  unable  to  get 
to  one  of  our  famous  "Shopkit  Sandays"  so,  just  for  you,  we  are  holding 
another  on  Sunday,  1 1th  November.  Come  and  see  us.  Take  advantage  of 
our  offer  for  you  to  buy  from  our  Basic  Shelf  Order  Sheet  at  HALF  PRICE 
Whether  or  not  you  can  visit  us,  you  will  receive  full  details  of  SHOPKIT  by 
return  of  post  if  you  contact  us  NOW 

SHOPKIT,  50,  Ivatt  Way,  Westwood  Industrial  Estate,  Peterborough, 
PE3  7PN.  Tel:  (24  hour  service)  0733  265263. 


DETROIT 
DISPLAY 
SHELVING 


A  new  pharmacy  can 
be  your*  for  C18  33 
par  weak  (lease  ratal 
fitted  free 
Recommended  by 


Stock  Wanted 


K.M  WOODFORD  &  CO  LTD 
Ring  Now  0202  36272 


Stock  for  Sale 


BRANDED 
COSMETICS  AND 
PERFUMES  AT 
COMPETITIVE 
PRICES 

Come  and  see  our  very 

extensive  range 
CASH  &  CARRY:  Monday, 
Tuesday,  Thursday,  10am-8pm; 
Wednesday,  Friday  &  Saturday; 
9am-5pm;  Sunday,  10am-2pm. 
C.T.  MARKETING  LTD. 
New  Tythe  Street,  Long 
Eaton,  Notts. 
Tel:  0602  721517. 


D0RIDEN 

Would  any 
chemist 
having  stocks 
of  Doriden 

sleeping 
tablets  left. 

Please  contact: 

L.  Anderson, 
4  Church  Road, 

Penarth, 
S.  Glamorgan 
CF6  1AE 
Telephone: 
(0222)  708721 

not  70821  as  printed 
13th  October  1984 
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PEOPLE! 


NPA  technical 
officer  post 

Alfred  Creed.  MPS.  has  been 
appointed  to  the  newly  created  post 
of  technical  officer  at  the  National 
Pharmaceutical  Association. 

He  is  now  responsible  for  preparing 
NPA  technical  publications,  including 
information  leaflets,  the  NPA  guide  on  the 
Drug  Tariff,  Price  Calculator  and 
information  pages  now  available  to  NPA 
members  as  a  closed  user  group  through 
the  On-Pharm  Prestel  service. 

Mr  Creed  joined  the  NPA  in  July  1978 
as  head  of  the  information  department.  He 
was  formerly  on  the  editorial  staff  of  the 
Journal  of  Pharmacy  and  Pharmacology 
and  had  has  a  varied  career  in  industrial 
and  retail  pharmacy.  His  wide  experience 
will  continue  to  be  invaluable  in  helping  to 
keep  NPA  members  informed  about  the 
many  and  frequent  changes  that  affect 
them  legally,  practically  and 
professionally,  says  the  NPA. 

Following  Mr  Creed's  appointment 
Miss  Josephine  Field,  MPS,  becomes  head 
of  the  information  department.  She  has 
worked  in  the  department  as  an 
information  pharmacist  since  she  joined 
the  NPA  in  April  1983,  after  holding  a 
number  of  management  positions  in 
community  pharmacy. 


Share  boss  in 
Times  profile 

Share  Drug  Stores  owner  Alan 
Prince,  MPS,  was  the  subject  of  a 
profile  in  last  week's  Sunday  Times. 

The  50-strong  chain,  valued  at  £llm 
comes  to  the  unlisted  securities  market  at 
the  end  of  this  month.  "It  will  give  us 
credibility,  allowing  us  to  compete  with 
the  High-Street  giants  for  prime  sites," 
says  Mr  Prince. 

Even  after  the  placing  —  expected  to 
raise  around  £2m  —  he  and  his  wife, 
Sylvia,  will  still  own  more  than  three- 
quarters  of  the  equity.  Their  ambition  is  to 
get  the  company  to  the  same  size  as 
Superdrug,  currently  capitalised  at  some 
£127m. 

Mr  Prince  qualified  from  the  Welsh 
School  of  Pharmacy  in  1967.  It  was  his 
early  experience  with  Boots  and  Westons 
which  convinced  him  of  the  potential  for  a 
cut-price  OTCs  and  toiletries  chain. 


Magnus  Magnusson  (left)  with  Scottish  Executive  chairman  Betty  Montgomery  and  Arthur 
Williams,  chief  a<irninistrative  pharmaceutical  officer  from  Aberdeen,  in  the  "old  phar- 
macy" at  Society's  Edinburgh  headquarters.  They  were  gathered  to  launch  Age  Concern 
Scotland's  tape/slide  programme  "Older  people  and  their  medicines",  of  which  Mr 
Williams  was  a  co-author.  The  programme,  which  gives  practical  advice  on  handling 
medicines  in  the  home,  is  available  for  hire  (£5.50  for  28  days)  from  Graves  Medical 
Audiovisual  Library,  Holly  House,  220 New  London  Road,  Chelmsford,  Essex 


Back  on  FPC 
society  team 

Jack  Bond,  FPS,  chairman, 
Somerset  Family  Practitioner 
Committee,  and  Bob  Worby,  FPS, 
chairman.  Barking.  Havering  and 
Brentwood  FPC,  have  been  re- 
elected to  the  management 
committee  of  the  Society  of  FPCs. 

The  election  took  place  at  last  week's 
annual  meeting  in  Southport  (see  also 
p706).  Mr  Bond  is  a  former  vice-chairman, 
Somerset  Area  Health  Authority,  and  a 
past  chairman,  National  Pharmaceutical 
Union.  Mr  Worby,  is  treasurer  and  past 
chairman,  National  Pharmaceutical 
Association. 


Nohel  three 

The  1984  Nobel  Prize  for  medicine 
has  gone  to  three  immunologists. 

The  winners  include  Cambridge 
scientist  Dr  Cesar  Milstein  who  discovered 
monoclonal  antibodies  with  his  co-worker 
and  co-laureate  Dr  Georges  Koehler  who 
now  works  in  Munich,  W.  Germany.. The 
work  was  based  on  theories  of  the  third 
laureate  Professor  Niels  Jeme,  who  works 
in  Switzerland. 

The  three  were  cited  "for  their  theories 


concerning  the  specifity  in  development 
and  control  of  the  immune  system"  and  the 
discovery  of  "the  principle  for  production 
of  monoclonal  antibodies". 


APPOINTMENTS 


Newman  Labelling  Machines  Ltd:  Peter 
Serjent  becomes  managing  director. 

Dana  Perfumes  Ltd:  David  Greig  is 
appointed  sale  manager.  In  the  past  he  has 
worked  for  Coty,  Helena  Rubinstein  and 
L'Oreal. 

British  Ever  Ready:  Peter  Bonner 
becomes  marketing  manager.  He 
previously  held  the  same  post  with 
subsidiary  Ever  Ready  Ltd. 

National  Pharmaceutical  Association: 

Robert  Curd,  MPS,  is  appointed  secretary 
of  Hounslow  and  District  branch.  Tudor 
Thomas,  MPS,  becomes  secretary  for 
Cardiff  and  District. 

Glaxo  Holdings  pic:  Bernard  Taylor  joins 
the  board  on  November  1.  He  will  retain 
his  current  responsibilities  as  chairman 
and  managing  director  of  Glaxo 
Pharmaceuticals. 

Dylon  International  pic:  Eric  Cooper  is 
appointed  managing  director,  he 
succeeds  Michael  Samuel,  who  has  moved 
up  to  become  chairman.  Mr  Samuel  has 
also  been  appointed  managing  director  of 
the  parent  Mayborn  Group. 
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Soliwax 

dioctyl  sodium  sulphosuccinate 

Single-dose  capsules 
containing  dioctyl  sodium 
sulphosuccinate  to 
penetrate  and  soften 
wax  deposits  in  the 
ear,  and  to  prevent 
the  ears  from 
becoming  clogged. 


Medised  tablets 

paracetamol/promethazine  HCI 

Provide  very  welcome 
relief  for  adults  who 
suffer  from  the 
problems  of  nasal  or 
sinus  congestion  and 
pain,  particularly  at 
bed-time. 


Medised  suspension 

paracetamol/promethazine  HCI 

Formulated  for  the  treatment 
of  mild  to  moderate  pain  in 
children,  and  for  the  symptom- 
atic relief  of  influenza, 
feverishness  and  feverish 
colds. 


. .  and  your  customers 


Medilave  mouth  ulcer  gel 

benzocaine'cetylpyndimum  chloride 

Provides  immediate  pain  relief  and  aids  the 
healing  process  to  allow  the  sufferer 
to  face  the  day  with 
confidence. 
Does  not 
sting. 


further  information  available  on  request  from: 

Martirtdale  Pharmaceuticals  Limited 

Chesham  dose,  Romford,  Essex. 

A  British  owned  company 


McdiLuv.  Medised,  Silow  I.  Sohwj  *  are  registered  trademarks 


'A  :7V} 


Exclusive  importers  of  a  superb 
range  of  modular  shopf  ittings 


a 

O109  83 
Canopy  &  lights 
£528  44  extra 


A 


Compare  the  cost 

The  plan  on  the  left  illustrates  a  simple 
though  effective  pharmacy  layout 
designed  to  keep  your  customers 
attention  for  as  long  as  possible  while 
exposing  them  to  a  total  display  of  your 
merchandise  from  the  moment  they 
enter  your  pharmacy  till  they  leave. 
The  increase  in  turnover  you  achieve 
coupled  with  the  current  tax  allowance 
will  very  quickly  meet  the  cost. 
HP  AND  LEASING  IS  AVAILABLE 
For  further  details  please  attach  your  label  to 
this  advert  and  return  to 

CRAMS 

Shop  Equipment 

290  Huntingdon  Street, 
Nottingham  NG1  3NA 
Telephone  (0602)  507799 

FREE  DELIVERY  AND  INSTALLATION 


J 


'A 


SHOP  PLANNING 

THE  PHARMACY  FITTING  EXPERTS 


STY  LE,  FLAIR,  IMAGINATION  - 
SHOP  PLANNING  ABE 
THE  IMAGE  MAKERS  FOR  THE  PHARMACIST 

Sophisticated  dispensing  equipment  and 
retail  display  systems 

Send  for  our  free  colour  brochure  now  or 
ask  our  local  consultant  to  pay  you  a  visit.  ///    oi  credit 

Facilities  available  1 


SHOP  PLANNING 

H0OTON  ROAD 

WILLASTON 

SOUTH  WIRRAL 

CHESHIRE 

Tel  051 -327  6281/2 

ISLE  OF  MAN  OFFICE 

Tel  0624  29829 


NAME 
ADDRESS 


C&D 
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From  Beechartr 

day  nurse 

20  COLD  REMEDY  CAPSULES 


Helps  clear  a  blocked  or 
runny  nose 

Relieves  shivers,  aches 
and  pains 


fi 


Eases  sore  throat  pain 
Controls  coughing 

Without  drowsiness 


on  call  all  day 


OPPORTUNITY 
KNOCKS! 


They're  here  now  -  New  Day  Nurse  Capsules 
fimacy-orily 

*  £500,000  National  TV  

*  Proven  Day  Nurse  name 

*  Capsule  form  -  for  all  day  use 


Display  the  14  as  12  outer  for  extra  profit 


